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PRESIDENT’S TURF

Magical! That’s the feeling I had as I drove away from our farm after Field 

Day. With almost 290 days of sunshine in Arizona every year, it managed 

to rain the week of the Conference, but, not until three hours after the Field 

Day was over, the equipment moved out of the field, and everyone was back 

at the resort. It was almost magical as the clouds surrounded the farm all day, 

scattered showers dancing around the surrounding mountains, but no rain on 

the farm. Then, as the last piece of equipment was loaded … the skies opened; 

2.5 inches of rain fell; and the Field Day site became one large lake!

The quality of an organization can only be measured by the quality of the 

people that make up that organization. TPI is full of great people, so it is 

understandable that we have a great organization. Pulling off a successful 

Conference is always the work of many; it requires great people to step up to an 

even higher level. I want to personally recognize some of those people. 

First, Tom Rogers of R&R Products (and his family and staff). Tom put on a 

first-class tour and lunch. The tour was one of the Conference highlights as we 

all witnessed what technology and organization can do for one’s business. It 

was the first organized facility tour R&R had ever run, but they were so well 

prepared, you’d have thought they did it every day. Thank you, Tom!

Second, I want to thank Gregg Tvetene and his family for donating the proceeds 

of a new AutoStack II to TLI. All our vendors are very important, and all of 

them support TPI generously. But for Trebro to give such a large donation shows 

a truly special dedication to our organization. Thank you, Gregg!

Third, I want to thank Bob Weerts for all his hard work behind the scenes. 

Bob suggested we tour R&R Products. Bob made trips to our farm to 

encourage our staff and help with Field Day preparations any way possible 

(often in the form of donuts). Bob was the mastermind behind the restaurant 

list for Valentine’s Day. I appreciate people like Bob, who continue to volunteer 

even after serving their time on the board. They want no recognition, just the 

continued success of our great organization. Thank you, Bob!

Last, I want to thank the Evergreen Turf staff and the TPI staff: Geri, Sandy, 

Karen, Casey, and Steve and Suz. A special “thank you” to Karen Cooper 

and Casey Reynolds as this was their first TPI Conference and Field Day. 

We packed a lot into four days and drew a huge number of attendees, yet the 

highlights were many, and the “bumps” were few, as everyone pulled together 

to make this conference experience almost…magical.

May God continue to bless your family and your business.
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Also new to TPI, is the addition of a password-protected, 

TPI Member-Only Toolkit to our website. This new 

section contains brochures, pamphlets, guides, etc. that 

can be downloaded and customized by TPI members 

to promote natural turfgrass and their businesses 

locally. The first additions to this section are US and 

International versions of a tri-fold brochure titled 

Turfgrass Watering & Care for New Sod. This brochure can 

be customized for members by adding their own company 

logo. They can use the brochure as a handout at the point 

of sale or send it along with their delivery trucks for their 

customers as a tool instructing them on how to care for 

their new sod. This is the first of many brochures to come 

with additional ones later this year on Fertilization, Sod 

Installation, Pest Control, and more. Check out this issue 

of Turf News for more information on this new addition 

to TPI member-benefits!

As we make this transition to a new membership and 

fiscal year, we appreciate your support and will do our 

best to make it as seamless as possible. It is always our 

goal to make even short years, long on results!

Cheers,

Short-term 2018 Membership Year Rooted in Long-term Vision

The amendments to TPI’s bylaws that were passed by 

TPI members in Tucson result in the 2018 membership 

year being condensed into a 6-month term from July 1 

to December 31, 2018. Beginning January 1 of 2019, the 

TPI Membership Year will coincide with the calendar 

year, fiscal year, Turf News editorial calendar, and TPI 

employee policies. As we head into the shortened 2018 

Membership Year, I can’t help but think of the long-term 

goals it is rooted in.

This short year will see new initiatives promoting natural 

turfgrass, NEW member-only benefits, and planning 

for two TPI 2019 conferences: one in Charlotte, North 

Carolina, and one in Minneapolis, Minnesota. 

The first initiative includes the selection and retaining of 

a professional public relations firm to implement the TPI 

Board of Trustees’ vision of taking an industry-leading 

stance in promoting natural turfgrass. TPI will deliver 

this message globally, while at the same time providing 

TPI members access to marketing materials that they 

can use to promote their products and businesses locally. 

An award-winning, nationally-recognized PR company 

was selected at the TPI Spring Board Meeting in April, 

and work has already begun in market and consumer 

research to develop and position our message that natural 

turfgrass is the leader in safe, cost-effective athletic fields 

and lawns.

During this short year, TPI also will be taking a 

leadership position in the Olmsted Initiative with the 

goal of creating tools for measuring and articulating 

the value of managed landscapes. There is often much 

discussion of the inputs to managed landscapes with little 

to no way of measuring the value of the outputs. If we 

can begin to assess intrinsic value, then we can further 

demonstrate the importance of these areas in our daily 

lives for many years to come. TPI has partnered with 

The Toro Company, John Deere, the North Carolina 

Arboretum Society, and the Outdoor Power Equipment 

Institute (OPEI) on this initiative, and we are excited 

about helping to move it forward.

EXECUTIVE DIRECTOR’S TURF

Casey Reynolds, PhD

As we head into the shortened 
2018 Membership Year, I can't 
help but think of the long-term 

goals it is rooted in.

Turfgrass Producers International: @TPITurfTalk
The Lawn Institute: @TLIhealthylawns

Please follow us on Twitter!
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TPI NEWS
A NEW MEMBERS-ONLY BENEFIT FOR YOU 
TPI has just released the first of several new brochures available in the Member Benefits  
section on the TPI website.

Turfgrass Watering & Care for New Sod is available in a US version (standard units) and an International 
Version (metric units). More brochures will be coming soon: 

• Turfgrass Fertilization

• Benefits of Sodding

• Calculating Lawn Sizes

• & More

TPI can customize any of our brochures with your company logo. Simply email your logo to Geri Hannah at 
ghannah@TurfGrassSod.org and she will email the electronic version directly back to you.

WHAT TO KNOW

2018 PRO-RATED MEMBERSHIP DUES RENEWALS FOR 2018 WILL BE MAILED IN MAY   

Membership renewal statements for the July 1 – December 31, 2018, membership year will be 
mailed in May. At the 2018 Annual Business Meeting in Tucson, members approved a change 
to the TPI bylaws to move the membership year from July 1 - June 30 to January 1 – December 
31 each year, beginning in 2019. This results in a short 2018 membership year from July 1 to 
December 31, 2018, in which membership dues will be pro-rated for the 6-month membership year. After 
2018, this new change will allow TPI members to pay annual dues in either December or January. Annual 
membership renewals for 2019 will begin January 1, 2019.

HAVE YOU SEEN TPI’S RECAP VIDEO FROM TUCSON? 

Check out TPI’s home page at http://www.TurfGrassSod.org/ to see the new recap video highlighting all 
the action in Tucson. You can relive the excitement of the equipment at field day, see familiar faces in the 
exhibit hall, and get a glimpse of the education sessions in this short video.

PHOTOS OF TPI EVENTS AVAILABLE ON SMUGMUG

Visit www.tpiphotos.smugmug.com to see pictures from past TPI conventions 
and conferences. Photos of the 2018 event in Tucson are now available!

EDUCATION CENTER

Did you miss one of the outstanding educational sessions 
at the 2018 International Education Conference & Field 
Day last month or would you like to review the content 
you heard? You can see all the 2018 sessions, as well as 
many from 2016 and 2017 conferences, on TPI’s Turfgrass 
Education Center. This is your opportunity to learn!  

http://videos.turfgrasssod.org/product-category/channel/turfgrass-education-center-tec 

TUCSON EDUCATION SESSIONS AVAILABLE NOW IN THE TURFGRASS EDUCATION CENTER 
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TPI NEWS

MARK YOUR CALENDAR
TPI 2019 INTERNATIONAL EDUCATION CONFERENCE  
FEBRUARY 18 – 21, 2019 | CHARLOTTE, NORTH CAROLINA – USA

Plans are being made now for the 2019 
International Education Conference in 
Charlotte! Be sure to watch future Turf 
News issues for details and exciting 
announcements regarding schedules, 
speakers, and activities. 

TPI 2019 SUMMER CONVENTION & FIELD DAY 
JULY 23 - 25, 2019 | BLOOMINGTON-MINNEAPOLIS, MINNESOTA - USA

A field day at Wagner Sod Company’s farm will highlight the 2019 Summer Convention & Field Day. Plan 
now to join TPI members for an exciting array of learning tours and activities. A preliminary schedule will 
be announced in an upcoming issue of Turf News! 

ACCELERATING THE FUTURE 

International Education Conferencencee The Westin Charlotte

Charlotte, North Carolina

February 18-21, 2o19

CC LELE TATATATA INGCCCELELELEELERARARATATATTINGC ELELELLERRRCC NGELLLEECCELELLLELERRATATAATTTINGC EE ERRRAACC LELELEE GELELELEERRLLERRRRALLLEERRLLERATATTTINGRRRAELLLEE GRRRLLEELLEELEE

2019
MINNEAPOLIS | JULY 23-25, 2019

TPI SUMMER CONVENTION & FIELD DAY

TPI MEMBERS TO HOST UPCOMING INDUSTRY EVENTS

JB Instant Lawn will be hosting the Washington Association of Landscape Professional’s 2018 Field Day on 
July 26, 2018, at their Redmond, Washington, location. Jasperson Sod Farm will be hosting the Wisconsin 
Farm Bureau’s 2019 Day on the Farm event at their farm in Franksville, Wisconsin, in June 2019.  If you are 
hosting a turfgrass event at your business, please let us know! Our members love to learn what others are 
doing to help promote the industry.
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FROM THE LAWN INST

For more information on lawn c
w

          THANK YOU TO ALL 2018 DONORS

For more information on how you can support TLI and make
a donation in 2018 go to: www.The LawnInstitute.org/ 
and click on SUPPORT TLI. Contributions help support turfgrass 
research, education and scholarships. Donations made in the 
calendar year will receive recognition in our publications and 
personal recognition in The Lawn Institute booth at the 
following levels:

FOREVER GREEN/LEGACY GIVING
GOLD BENEFACTOR/OVER $5,000
GREEN PARTNER/$1,000–$4,999
500 CLUB/$500—$999

PERSONALIZE THE NEXT PAGE (Helpful Hints from The Lawn Institute) Insert your company’s business address and contact
information by going to www.TheLawnInstitute.org/pages/helpful-hints-from-the-lawn-institute/ to access The Lawn Institute’s 
easy-to-use template. Then print and share with your customers—it’s free! 

The Lawn Institute sincerely thanks all members that have donated to The Foundation         
in 2018. In recognition of the Forever Green, Gold Partner, Green Partner and 500 Club 
members, the lists below recognize those who have donated as of 4/2/18. 

500 CLUB/$500—$999
Blue Valley Sod, Inc.—Bob Weerts
Brillion Farm Equipment—Mike Irish
Cameron Financial—Darryl Yochem
Campey Imants—Julia Campey
Coosa Valley Turf Farms—Thomas Wolf
First Products, Inc.—Carey Parrish
Harmony Outdoor Brands—Mike Pope
Hol-Mac—Brian Ely
Jonathan Green & Sons, Inc.—Barry Green
Laytonsville Landscaping, Inc.—Doug Lechlider
McCall Sod Farm, Inc.—James Maulden
Michigan Sod Growers Association
Northern Hills Sod Farm LLC—Roch Bestgen
Oregon Turf & Tree Farms—Tom DeArmond
Patten Seed Co./Super Sod—Ben Copeland, Sr.
Personal Donation—Ronald Juip
R. B. Farms LLC—Robbie Brady
Reid Sod Farm—Randall Reid
Somerset Seed & Sod, Inc.—Andy Hutchison
Sumter Sod—Chip Block
Zander Sod Farm—Claus Zander
The Turfgrass Group—Bill Carraway
Trimax Mowing Systems—Ray LeProu
Turf Mountain Sod—on behalf of Jim Novak

FOREVER GREEN/LEGACY GIVING

Hank & Mary Kerfoot (Modern Turf)

For more information go to: 
www.TheLawnInstitute.org/page/forevergreen/

GOLD BENEFACTOR/over $5,000
Bethel Farms—Will Nugent
Brouwer Kesmac—Eric Brouwer
Coombs Sod Farm, LLC—John Coombs
Eagle Lake Professional Landscape Supply—Eric Heuver
Firefly Automatix—Steve Aposhian
Go Turf—Anthony Heilig
NG Turf—Aaron McWhorter
Texas Sod Leasing—Chance Stone
Trebro Manufacturing Inc.—Gregg Tvetene
Tri-Turf Sod Farms, Inc.—Jason Pooler

GREEN PARTNER/$1,000–$4,999
Bucyrus Equipment Co., Inc.—Steven Dover
Buena Vista Turf Farm—Mike Selman
Carolina Turfgrass Sales & Landscape Supply—William Hiers
DeBuck's Sod Farms of NY—Greg DeBuck
Emerald View Turf Farm—Eddie Keeven
Fairgreen Sod Farms, Ltd.—John Fairty
Hydrostraw LLC—Summit Seed—Ed Lee
Jasperson Sod Farm—Randy Jasperson
JB Instant Lawn, Inc.—Mark Tribbett
Modern Turf—Hank Kerfoot
North Carolina Sod Producers Association
RTF Turf Producers—Jenny Carritt
Sales Midwest—Tim Wollesen
Saratoga Sod Farm, Inc.—Steve Griffen
SelecTurf Inc.—Jim Keeven
Sod Solutions—Tobey Wagner
Turf Merchants, Inc. (TMI)—Nancy Aerni
Turf Mountain Sod, Inc.—Fred Pittillo
Turf Mountain Sod, Inc.—Linda Bradley
Waltz Green Acres Sod Farm, Inc.—Steve Chont
Winstead Turf Farms, Inc.—Bobby Winstead
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TITUTE

care and helpful “How to” tips, visit The Lawn Institute at: 
www.TheLawnInstitute.org.

FROM THE LAWN INSTITUTE

For more information on lawn care and helpful “How to” tips, visit The Lawn Ins
www.TheLawnInstitute.org.

HELPFUL HINTS
FROM THE LAWN INSTITUTE

For more information on lawn care and helpful “How to” tips, visit The Lawn Institute at: 
www.TheLawnInstitute.org.

these changes occur, not only can elemental toxicity become 

a concern, but so too can elemental deficiency. For example, 

N (Nitrogen), P (Phosphorus), K, Mg, and S (Sulfur) all can 

become deficient in acidic soils, while Fe (Iron), Mn, P, and 

B (Boron) are examples of nutrients that can be deficient in 

alkaline soils. Mineralization of organically bound nitrogen 

and phosphorus can also be affected by soil pH in that the soil 

microorganisms involved in these processes are limited in acidic 

soils. As a result, turfgrasses may not be able to take advantage 

of these nutrients, thus requiring increased fertilization. 

So, what do we do when soil pH is too low or high? Limestone 

can effectively raise the pH of acidic soils and is often applied 

in pelletized form. Sources include calcitic limestone and 

dolomitic limestone, with the latter containing magnesium in 

addition to calcium. Inversely, to lower the pH of alkaline soils, 

applications of sulfur and/or acidifying nitrogen fertilizers such 

as ammonium sulfate can often be effective. 

It is important to note that soils have a high buffering 

capacity, which is their resistance to chemical change. 

This is good in the sense that soils resist immediate 

changes from rainfall or irrigation, but is bad in that 

acidic or alkaline soils may often take months or even 

years to adjust. The master variable of soil pH is one of 

the most important factors impacting turfgrass health and 

should always be monitored routinely as part of turfgrass 

management programs.

Soils are the foundation of terrestrial plant life, and almost 

everything that plants need to survive and thrive can 

be obtained from them. They are complex systems that 

provide physical, chemical, and biological support for plant 

growth. Of all the processes and factors affecting soil 

health, few are as intertwined with them all as soil pH.

Soil pH, often referred to as the master variable, is one of 

the most commonly measured soil characteristics at soil 

testing labs throughout the world. It is defined as -log 

[H+], or a measure of hydrogen ion activity in soil solution 

and impacts almost every aspect of growing healthy 

turfgrass. It can affect nutrient availability and balance, 

nutrient toxicity, microbial populations, and even herbicide 

or insecticide performance.

The scale for soil pH ranges from 0 to 14 with 7 being 

neutral. Any values below 7 are considered acidic (H+ 

donors), while values above 7 are considered alkaline (H+ 

acceptors). One of the most important things about soil 

pH that is often overlooked is the fact that this scale is 

logarithmic. As a result, a pH of 6 is not 1 unit more acidic 

than a pH of 7 but in fact it is 10 times more acidic than a 

pH of 7. Similarly, a soil pH of 5 is 100 times more acidic, 

a soil pH of 4 is 1,000 times more acidic, and so on. This is 

important to recognize because drastic changes in pH such 

as this can have a negative impact on turfgrass health.

Most turfgrasses perform best in a soil pH of 6.5 to 7. As soils 

become more acidic, cations such as Mn (Manganese) and 

Al (Aluminum) can become toxic, and as they become more 

alkaline, cations including Ca (Calcium), Mg (Magnesium), 

K (Potassium), and Na (Sodium) can be more dominant. As 

SOIL pH: THE MASTER VARIABLE
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NEW BROCHURES NOW AVAILABLE TO  
TPI MEMBERS IN MEMBER-ONLY TOOLKIT!
TPI has just released the first of several new brochures 

available in the Member Benefits section of the TPI 

website. This new section of the Member Benefits page is 

called “Member-Only Toolkit” and will be the homesite 

for new resources that TPI members can use to promote 

their products, provide educational materials to their 

customers, and more.

The first resource to be launched here is the brochure 

titled Turfgrass Watering & Care for New Sod. This is a 

tri-fold brochure that TPI members can print at their 

business and hand out to customers at the point of sale 

or send along with their delivery truck drivers to present 

to customers as their new sod is delivered. This brochure 

covers the ins and outs of caring for newly laid sod with 

regard to watering and when to begin mowing and is 

written in a consumer-friendly way that will allow them 

to easily access the information they need.

US and International  

Versions Available!
Also new to the Member-Only Toolkit is the addition 

that the publications in this section will be written in US 

and International versions! All references to numerical 

values in US versions are written in standard units, while 

the international versions are written in metric units. This 

is just one more way TPI is trying to serve its members 

with locally relevant information that TPI members can 

use in each of their own particular markets.

Customizable with your  

company logo! 
For TPI members wanting to add even more local presence, 

these publications are created in a way that allows us to 

insert your own company logo at the top of each brochure 

showing your customers that you are dedicated to providing 

them the information and care that they need to care for 

their purchase. Simply email a copy of your logo to Geri 

Hannah at ghannah@TurfGrassSod.org and she will insert 

your company logo and e-mail the electronic version directly 

back to you. 

These brochures can be downloaded directly from the 

Member-Only Toolkit and can be printed in-house by TPI 

members or sent to a local print shop for bulk or high-

quality printing. Either way, this resource is one of many 

current and new benefits here to serve TPI members! 

Keep an eye out for future publications to be released soon 

on Turfgrass Fertilization, Benefits of Sodding, Calculating 
Lawn Sizes, Turfgrass Pest Control, and more ...

TURFGRASS
WATERING & CARE
FOR NEW SOD

2018 

Perennial turfgrasses are some of the most hardy 

and durable plants often found in urban landscapes. 

Like any new planting, they require attention and care 

during installation to ensure successful establishment. 

This guide contains helpful tips to make sure your 

newly laid sod remains healthy and ready to enjoy!

“Also new to the Member-Only Toolkit 
is the addition that the publications 

in this section will be written in 
US and International versions!

You can personalize the brochures
by replacing the TPI logo with your own 

logo, as shown in this example”

The brochure cover and and inside page are shown on the facing page.
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WHEN TO WATER
Freshly cut sod contains enough moisture in the leaves, 
roots, and soil to keep the grass healthy and alive for 
transport and planting. However, once the sod is laid at the 
site it will continue to transpire water that will need to be 
replaced by either rainfall or supplemental irrigation.

WATERING TIP #1
It is essential to begin watering new turfgrass sod 
immediately upon establishment. This can be done by 
hand-watering with a water hose and nozzle, hose-end 
sprinkler, in-ground irrigation system, or any combination 
thereof. When watering new sod, make sure that the sod 
and the soil layer immediately beneath the sod is moist to 
a depth of ½ – 1 inch.

WATERING TIP #2
Lifting the corners of random pieces of sod and checking 
for moisture is a good way to ensure that the sod is wet. 
A screwdriver, pocket-knife, or other sharp implement is 
a useful tool to inspect the soil beneath the sod. If the 
implement easily goes into the soil, then it is likely 
sufficiently wet.

WATERING TIP #3
Make certain the entire lawn is receiving water. Corners, 
edges, and areas exposed to full sun are particularly prone 
to drying out. Also pay particular attention to sod laid 
adjacent to hardscapes as these areas can dry out sooner 
than others. Turfgrass leaves that are wilted and/or 
bluish-gray in color often appear in these areas first and 
are a sign of drought stress.

WATERING TIP #4
During the first few days of establishment, it is important 
to water newly laid sod frequently enough that the sod and 
top ½ – 1 inch of soil immediately beneath the sod remain 
wet. This may require frequent, light applications of water 
applied multiple times per day. This is particularly true on 
hot, arid, and/or windy days during the grow-in period.

WATERING TIP #5
Prevent over-watering by paying attention to runoff on 
sloped areas or standing water on flat areas. This is 
important for water conservation but also for plant health. 
Turfgrass roots need oxygen for respiration, and 
over-irrigation can slow or prevent new roots from 
emerging and establishing in the soil.
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2018 

Perennial turfgrasses are some of the most hardy 

and durable plants often found in urban landscapes. 

Like any new planting, they require attention and care 

during installation to ensure successful establishment. 

This guide contains helpful tips to make sure your 

newly laid sod remains healthy and ready to enjoy!
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The Oxford Dictionary defines disaster as: a sudden event, 
such as an accident or a natural catastrophe, that causes great 
damage or loss of life. What if disaster hits you and your 

investments? Are you ready? Whether fire, flood, wind or 

other natural or man-made disaster, the amount of pre-

planning can make the difference between the business 

surviving or not. Insurance is an obvious first step, but 

there is much more to consider. We’ll start with insurance 

and then move on to other steps. 

Getting the Right Insurance 
Look at all the different scenarios that you might insure 

against. What type of weather events might occur in your 

area? To what other disasters might you be exposed? Don’t 

forget break-ins, robbery, theft or vandalism. What are the 

values of the things that you want to insure? What might 

it cost to replace them? What would you like to insure 

against? What can you insure against? 

The answer to the last question will probably need to 

come from an insurance agent. So, after you’ve made your 

lists, talk to one. If you already have an agent you are 

comfortable with, set up your meeting. If you don’t have 

an agent, talk to acquaintances about their experiences. 

You might reach out to suppliers, customers or other sod 

producers for recommendations. Arrange a meeting with 

those that sound promising and determine what they can 

offer and how comfortable you feel in dealing with them. 

When you sit down with your agent of choice, have your lists 

ready and discuss your options. Your agent can advise you on 

what areas you can and cannot obtain insurance. The cost of 

insurance for some coverage may be quite expensive. You may 

need to make a cost/benefit calculation in deciding on some 

types of coverage. You may need to enlist the services of your 

accountant to help you make some decisions. For situations in 

which you can’t obtain insurance, or you decide you can’t or 

do not want to make the expenditure, you should consider an 

alternate plan should that event occur. 

If you have been in business for some time and already 

have insurance, you’ll still want and need to review it on, at 

least, an annual basis. Policies change. New company’s may 

offer coverage not previously available. A company that is 

currently covering an aspect of your business may decide to 

no longer provide that coverage or raise the rates out-of-reach. 

Replacement costs on certain items may change, requiring 

coverage adjustments. Record keeping requirements might 

change. Not knowing any of these things will not help you 

when it comes time to file a claim. 

PROTECTING YOUR INVESTMENTS —
BEFORE AND AFTER A DISASTER 
By Steve Trusty

Other Insurance Considerations
Business Interruption Insurance: What is the 

potential for lost business due to a disaster? Talk to your 

agent about coverage for that eventuality. There may be 

coverage for specific periods, for specific occurrences, 

certain limits, or other variables. This is another area 

where you will need to weigh the cost against exposure 

and benefits. 

Flood Insurance: Floods are not covered as a part 

of other property insurance policies. Flood insurance 

is very specific and specialized. There are many 

variables in determining the availability of this 

specific insurance. In the US, the Federal Emergency 

Management Agency (FEMA), which is part of 

Homeland Security, administers the National Flood 

Insurance Program (NFIP). For extensive information 

on obtaining flood insurance, visit the FEMA website 

at: wwwfema.gov/national-flood-insurance-program/
How-Buy-Flood-Insurance.

Earthquake Insurance: Earthquakes also are not 

covered by general property insurance policies. In 

some cases, they can be added as a rider to another 

policy. In other situations, it may be best to go 

to a company that specializes in insuring against 

earthquake damage. If your insurance agent isn’t able 

to offer earthquake insurance, an online search may be 

the best bet.

Liability Insurance: Another important consideration 

in protecting your investment is your liability if 

someone is injured on your property or by yourself, 

your family members, employees, or the result of any 

of your activities. Even if you are not found at fault, 

in some situations, you may still be liable for attorney 

fees in defending yourself or your business. Sometimes 

the biggest expense in a liability claim is the cost of 

defending it. If you are not at fault, or only partially at 

fault, you will want good representation. Make sure 

you understand what is—and is not—covered when 

shopping for liability insurance.

Land Insurance: While you don’t insure the land itself, 

you do need to think about insurance on any vacant 

land or hunting land you own. Some liability policies 

specifically exclude from coverage land that is vacant. If 

someone is injured on this vacant property, you can be 

held liable with no insurance to cover you. The same can 

be true for land used for hunting. Be sure you check with 

you agent to know what is and is not covered and look 

into the need for this specialized insurance. 
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ADVANCED  EQUIPMENT SALES

VAC-320 Sweeper Vac
for your toughest clean-up jobs

VAC-320 Sweeper Vac
for your toughest clean-up jobs

See It In Action On

Kleen Sweep Vac

Phone: 519-527-2929  Fax: 519-527-2150

P.O. Box 818, 21 Birch St., Seaforth, ON  N0K 1W0

Website: www.advancedequipmentsales.ca

• 13.3 Cubic Yard Capacity

• New 8 Blade Impeller Fan

• 4 Turf Wheels, Floating Axles

• Available with 10 or 12 ft. Pick-Up

• Now with 4 wheels on Pick-Up Deck for Better Floatation

Ask about the 10 Yard Vac with 7 ft. Pick-Up Head

Now with 40%increase in suction asseen at TPI Field Day!

I’ve Got Insurance. What Next? 
Record keeping is the next big requirement. There cannot 

be too much detail. You should keep an ongoing inventory 

of everything on your premises that might be lost in a 

disaster. Records should include when, where and for how 

much you purchased the item. Besides product name and 

description, serial numbers should be retained for all larger 

equipment. You will also need to, at least annually, update 

the depreciated value or book value. You should also have a 

column to record and update the replacement value. What 

you paid for an item and what you would have to pay to 

replace it are probably two entirely different figures. The 

replacement value will also change depending on market 

conditions. Make sure that you know at what value you 

are purchasing coverage. Replacement value coverage is 

going to cost more but may be what you need. Again, your 

accountant and insurance agent can help in those decisions. 

Know the details of co-insurance clauses and how they 

affect your coverage and potential out-of-pocket costs. 

You can use spread sheets or software programs for your 

record keeping. The important thing is to record and update 

everything on a regular basis. When you buy something, 

record it. When you sell something, record it. When 

you retire a piece of equipment, record it. If you make a 

modification to a building or equipment that increases its 

value or lengthens its life-span, note that in your records. 

Note where things are kept. Is this piece of equipment 

stored in a particular building? Is it carried on a truck? 

Where is the truck kept onsite? When is the truck usually 
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off-site? How are property values changing in your area?

Make sure that you keep copies of these records off-site, 

physically or computerized in virtual storage (in the cloud). 

Detailed records that burn up in a fire will do you no 

good. Likewise, a computer that crashes or is destroyed in 

a disaster with no backup off-site leaves you with nothing.

Regularly photograph equipment, buildings and grounds. 

These photos can visually show conditions and where 

things were at that point in time. Clean and maintain 

equipment properly. If you do, it will last longer and be 

of more value. If you don’t, and an adjuster sees dirty or 

broken equipment, he or she might, consciously or sub-

consciously, devalue lost equipment based on that. If you 

have retired equipment, or damaged equipment waiting for 

repair, and you have an incident you should point that out 

to an adjuster.

Utilize the expertise of your insurance company(s) and 

agent in developing your record keeping process. Also use 

their knowledge in developing policies and programs to 

mitigate loss. What safety features can you implement? 

What should you include in employee manuals or training 

to reduce or avoid loss? What kind of contact lists should 

be maintained? Who is responsible for maintaining them? 

Who must have constant access to them? 

Regularly inspect areas to make sure policies and processes 

are handled correctly. If you don’t do it yourself, make sure 

those responsible for specific areas are doing so regularly 

and documenting and reporting it.  

You might want to work with a neighboring business, sod 

producer or otherwise. Take turns looking at each other’s 

operations and offer suggestions. We tend to overlook 

things we see on a regular basis. A fresh set of eyes will see 

things otherwise missed. 

Preparing for a Predicted Disaster
Sometimes there is advance warning for weather disasters. 

Hurricanes cover a wide area and their movements are 

now quite predictable. You have time to take certain 

precautions to mitigate some of the damage. If you are in 

an area where hurricanes might occur, have a detailed plan 

on what should be done, in what order, to protect your 

property as much as possible. Identify who is responsible 

Part of Central Turf Farms in Wharton, TX, looked like this last August after Hurricane Harvey. Photo by Keith Wittig



15TPI Turf News  May/June 2018

GRASS SEED for SOD PRODUCERS,
SPORTS TURF & RESIDENTIAL LAWNS

• West Coast Direct Pricing

• Innovative Seed Blends

• Enhanced Seed Technologies

• Extensive Lot Quality Control Testing

• Immediate Shipments

Self Feeding Lawn

3-D Sod Blend®

Innovative Sod Solutions

3DSelf Feeding Lawn

SELF FEEDING. 
ENVIRONMENTALLY FRIENDLY.
Sustainable Option… Its time to do your 
part, the thought of a “Self Feeding 
Lawn” is now reality, 3D Sod Self Feed-
ing Lawn (SFL) will provide you a lawn 
to be proud of while helping you to do 
your part in the evolving circle of sustain-
ability. A naturally darker, denser turf.

        www.3-DSod.comHydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

                                           If it’s not 3-D Sod, It’s Just Grass®            www.3-DSod.com

3-D Self Feeding Lawn is working with nature to produce a higher quality turf 
while reducing our impact on the environment.  Sounds too good to be true, right?
Breeders at DLF-TRIFOLIUM from Denmark spent over 12 years creating a new dwarf 
small leave White dutch clover that produces nitrogen naturally.  The White Clover that we 
see growing wild tends to dominate the turf.  
Whereas the Microclover has been breed to be dwarf and not nearly as aggressive as it’s wild 
counter part so that this new proprietary clover can coexist to really serve the grasses versus being 
in competition with them.
What is amazing in addition to the clover feeding the turfgrass is the improvement in heat and drought 
tolerance in the turfgrasses and improved competition to common turf weeds.

FIRST YEAR EXPECTATIONS.
The Microclover begins to produce nitrogen 
naturally within 8 to 10 months after 
establishment. Therefore it is recommended 
that a nitrogen source be applied at least two 
times to aid in the turfgrass establishment. 
Phosphate and potash levels should be 
checked by soil testing and balanced prior 
to seeding. After a year the 3-D Self Feeding 
Lawn will produce the needed nitrogen for 
most cool season turf applications. Phosphate 
and potash levels should be checked every 2 

levels for optimum plant health.

3-D SELF FEEDING  
LAWN BENEFITS.  
Feeds itself naturally, 
continuously producing 
a healthier turf without the 
peaks and valleys associated with 
nitrogen fertilizer applications.  Im-
proved Heat and Drought Tolerance 
during the summer months with all grass 
species tested.  Improves competition with 
unwanted weeds to reduce if not eliminate the 
need for herbicides.  Improved turf health ap-
pears to increase turf wear tolerance.

• MICRO CLOVER 
• NO HERBICIDES 
• NO FERTILITY

• No Micro clover 
• No Herbicides  
• No Fertility

O CLOVER
ERBICIDES
ERTILITY

Self Feeding LawnAll around high performance including drought, wear and shade tolerance, as well as 
naturally dark green color.  Ultra 3-D Sod produces a very uniform turf with a medium 
texture and excellent density. Moreover, mature sod performs well with moderate annual 
fertility.  These characteristics makes for an unsurpassed sod product that is applicable for use 

• Very Uniform – Dark Green Color
• Manage One Variety
• Moderate Nitrogen Needs

Ultra 3-D Sod®

Powerful  
Sod Solution

                                           If it’s not 3-D Sod, It’s Just Grass®            www.3-DSod.com

UNIMAGINABLE

• A Monostand - Blending is a Compromise
• Reduced Inputs
• Long Term Sod Solution

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

The selected Elite Tall Fescue varieties have the ability to spread by rhizomes and or 
by aggressive tillering.  These turf type Tall Fescue also exhibit strong drought tolerance 
characteristics.  The addition of an Elite Enhanced Kentucky Bluegrass accelerates harvesting 
ability and increases sod strength for high quality Sod Traits.  The Tall Fescue and Kentucky 
bluegrass varieties used are Dark green in color with excellent disease resistance. 

• Fast Establishing
• Quick harvesting attributes
• Drought Tolerant Varieties for Reduced Water Use

Exceptional 
Turf Qualities

• Excellent Disease Resistance
• 3-D Dark Green Color

 3-D Tall Fescue
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BLUEGRASS MIXTURE

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

Self Feeding Lawn

3-D Sod®

Drought  
Tolerant
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WATER STEWARD BLEND 

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

100% Turf grass Water Conservation Alliance (TWCA) Approved drought tolerant 
Bluegrass Blend.  The varieties used in 3-D Sod Water Steward Blend are backed by 
science and have been selected by a peer group review process.  This cutting-edge 
research has now set the standards for drought tolerant varieties that stay green longer in 
drought, and recover faster when coming out of dormancy.  Couple these strong water saving 
attributes with the known 3-D Sod turf quality standards.   Water is the driver of the turf grass 
industry.  

• Water Conserving Sod – Reduced Water Use
• Varieties Selected/Approved By TWCA
• 

• 
• High Quality Sod Traits
• It’s your turn to become a Steward of the environment

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

Self Feeding LawnIncreased sod establishment, reduce days to harvest.  Contains characteristics of the 
3-D Sod Blend with an additional Kentucky bluegrass variety that is highly rated in sod 
tensile strength.  Providing a rapid establishing sod blend with the ability to be harvested 
earlier due to its increased tensile strength and spreading attributes.  

• Establish Your Sod Faster

• Increased Tensile strength

• Faster Harvest Times

3-D Sod®
RAPID ESTABLISHMENT BLEND

Stronger  
and Faster
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• No compromising quality  

• High Plant Density 

• Less Vertical Growth 

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

Self Feeding Lawn

3-D Sod®

Combining  
Seed Technology
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HYBRID BLEND 

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

A combination sod blend that includes Enhanced Seed Technology™ seed and 
the industry standard RAW Seed.  Reduce your input costs and increase your results 
at the same time.  How often do you have an opportunity to increase results and reduce 
cost at same time?  Increasing seedling survivability in marginal growing conditions is the 
key to uniform turf grass stands.  3-D Sod Hybrid Blend has a combination of Enhanced Seed 
Technology couple with the standard RAW seed.  A great way to experience the attributes of 
Enhanced Seed Technology while still maintaining a level of RAW Kentucky Bluegrass seed in  
the blend.

• Reduce Your Blend Cost By 10% 
• Increasing Germination & Seedling Survival Rates
• Blending New Technology with Old

• 
• Picking Up Where Mother Nature Left Off
• Enhanced Seed TechnologyTM

Developed to focus on harvesting sod faster.  The varieties and percentages were 
selected for their attributes to harvest sod faster yet still maintain the proven 3-D Sod 

• Focused on Harvesting Sod Faster
• 
• 

Faster Sod 
Harvesting

• 3-D Dark green color 
• Time to Harvest Is Decreased
• 

3-D Sod®
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HARVESTER BLEND 

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 

vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 

improved density will help 
compete with weeds by actually 

Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 

means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

3-D Sod Blend is the original Darker, Denser, Dwarfer Kentucky Bluegrass blend 
varieties with similar texture and growth habits yet genetically diverse in their 
composition.  Excellent dark green color with excellent powdery mildew resistance. 
Provides a rapid spring green up out of dormancy.  Varieties used are generally from the 
Compact types and Compact America types.    Extremely versatile sod blend. 

• Original 3-D Sod 

• Extremely Versatile

• Dark Green Color

3-D Sod® Blend

The Original
Blend
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• Genetically Diverse 
• Reduced Inputs
• Stay Within Mowing Cycles -  

Varieties having Similar Vertical Growth Patterns

Hydrostraw.com 
info@Hydrostraw.com

Summitseed.com 
info@Summitseed.com

HydroStraw, LLC 
22110 S. State Route 27 
Rockford, WA 99030
Toll Free: 800-457-6748  
Fax: 815-468-7450 
info@3dsod.com • www.3dsod.com

DWARFER: 
Our 3-D Sod provides less 
vertical growth and a lower 
canopy height. It’s an attribute 

simple to understand... less 
mowing! Stop spending all 
weekend working on your lawn 
rather than just enjoying it. 

DENSER: 
Aside from the aesthetic beauty 
of a thick lawn, 3-D Sod’s 
improved density will help 
compete with weeds by actually 
squeezing them out! Plus, 3-D 
Sod will green-up quick in the 

lawn on the block. 

DARKER: 
3-D Sod has been specially 
designed to yield a naturally 
darker turf. Simply put, this 
means less fertilizing! You’ll be 
able to have the same rich green 
lawn you expect without the use 
of costly and sometimes harmful 
chemicals. 

22110 S. State Route 27
Rockford, WA 99030
TOLL FREE: 800-457-6748

TM

HYDROSTRAW.COM
info@Hydrostraw.com

  SUMMITSEED.COM 
info@Summitseed.com

for what and have drills often enough to assure that all are 

aware of what they need to do. Have contingency plans if 

any individuals aren’t in the area when a warning is issued. 

Remember that property can be repaired or replaced. You 

and your people are much more important. Keep that in 

mind as you develop your plans and make sure everyone 

understands what risks they should not take. People safety 

comes first. 

Tornados are also somewhat predictable. There is usually 

a warning, but the path of the actual tornado is usually 

fairly narrow and not as easily predicted. If you are in an 

area where tornados might occur, have a clear plan for 

protection and/or evacuation. Tornado drills might be 

imperative as each tornado season approaches. Remember 

though, they can occur even when not “in season.”

Floods also may be predictable. If you are in a flood prone 

area, it is important to have a plan in place in case one is 

imminent. (See the sidebar: Dealing with a Flood.) 

Disaster Strikes. Now What?
No matter how well you plan, if a disaster strikes it is going 

to affect you and your business. How you proceed from the 

point of the strike forward can have a tremendous affect on 

how well a major investment, your business, survives. 

The first step is to make sure that all people are safe. If 

there have been any injuries make sure the individuals 

receive all necessary care. Call 911 if any help is needed. 

Next check on and care for any pets or other living 

creatures. After that, do whatever is necessary to secure 

the property. Close off any access that you can. You don’t 

need curious onlookers getting in the way. Then start 

taking pictures. Document as much of the damage as 

possible. Video can give a better overview of any damage. 

Still photography can provide more detail, but remember 

that stills can be captured from video if needed.

Next call your insurance company or agent. Your pre-

planning should provide a good idea of what cleanup steps 

you can take immediately and what should be left for an 

adjuster to look at first. Waiting for an adjuster is not an 

excuse to allow more damage to occur because proper 

protection or security steps were not taken. 

Before you start the cleanup make certain that everyone is 

aware of all safety precautions and that they are followed. 

Make sure everyone working has the proper personal 

protection equipment (PPE). This could include, but not be 

limited to: gloves, masks, boots, bug spray, hard hats and 

other necessary protective clothing. 

As you implement the plan you had prepared in case disaster 

should strike, stick to it as rigidly as possible. At the same 

time look for opportunities to deviate from the plan in ways 

you hadn’t previously thought of to make the actual job 

easier, to save some expenses, or otherwise provide a better 

outcome to a bad situation. 
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Keep detailed records of the time spent on each aspect of 

the process. Keep records of costs of any extra or specialized 

equipment that needs to be brought in for the cleanup. Keep 

track of purchases of supplies for the cleanup. Continue 

to take photographs. Keep track of items that have been 

destroyed or damaged beyond repair. If items are repairable, 

retain records of those costs. If you properly kept an ongoing 

inventory of equipment and supplies, update those inventory 

records to reflect those changes. 

If your onsite records have been damaged, obtain your 

backup records and continue to back them up offsite as you 

update everything. 

As bad as everything might be, continue to look for 

bright spots. Be thankful for all that were not hurt or that 

injuries were not any worse. Look for opportunities for 

improvement in your planning going forward. What are 

the opportunities for changes in your building design, 

operations, or other aspects that can now be improved 

upon as you turn this disaster around for a better 

tomorrow? You probably won’t find the silver lining in the 

clouds if you don’t look for it. 
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Dealing with Floods

Turf News attended a panel discussion session on “Dealing 

with Disasters,” at the STMA Conference in January. 

It was led by Bruce Suddeth, Director Building and 

Landscape Services – University of South Carolina Upstate 

in Spartanburg, SC; Kim Bybee, Athletics Manager, and 

Mason Ward, Athletics Maintenance Supervisor, both with 

the City of Carrollton, TX. All three had some first-hand 

experiences that are helpful to this article. 

In her presentation, Kim Bybee talked about their 250-

acre McInnish Sports Complex and its 25 athletic fields. 

Like many park systems, and some sod farms, this complex 

was built in a flood plain. The land is cheaper, and flooding 

doesn’t usually occur often enough, or last long enough, 

to negate the lower cost. Bybee said, “Minor flooding was 

commonplace. Occasionally a road might be temporarily 

blocked or parts of one or more fields might be under water 

for a short time, but we were able to work around that.” 

Things changed on May 30, 2015. Heavy rains swelled 

adjacent Trinity River and nearby Lewisville Lake and 

Grapevine Lake. All of a sudden, roads that had never been 

flooded before were impassable. Within 24-hours, over six- to 

eight-feet of water covered all visible areas of the complex. 

Bybee said, “The river essentially rerouted itself through our 

fields and streets.”  Lots of questions arose, one being, “Will 

we ever survive.” Bybee reported that they did survive and 

learned several things that she shared that might help anyone 

with operations in a flood plain. 

Bybee stated that early notification is important. Besides 

the usual eye on the weather, they now regularly check lake 

and reservoir levels. They monitor the US Army Corps 

of Engineers website. Key staff signed up to receive text 

notifications when river and lake levels reach a certain height, 

or the river reaches a certain flow rate at the bridge near their 

complex. This allows them to better prepare for a flood event. 

You can more accurately make decisions on what needs to be 

moved and how soon. Largest or most valuable equipment 

should be moved to high ground first. Depending on the 

predictions, you might want to move smaller items to higher 

shelves or areas not prone to flooding. Maybe there is time 

to load smaller equipment into trailers that could be moved 

quickly if warranted. The more closely you can monitor the 

situation, the more accurately you can determine what should 

be moved and what is most likely going to be safe. 

Bybee concluded her part of the presentation providing their 

first-hand experience on the importance of documentation; 

record keeping before, during and after such an event; and 

constantly updating plans and making sure everyone that 

needs to know is fully aware of what is expected.

Many TPI members have experienced flooding this past year. 

Connecting with those near you could provide specifics on 

prevention and/or mitigation specific to your area.

Suddeth’s presentation was specific to his experience with 

a fire in a building at their sports turf facility that housed 

a maintenance area, office, break and meeting space, and 

storage for equipment and chemicals. He provided step-by-

step details on all the processes that they went through.

The McInnish Sports Complex looked like this on Sunday, May 31, 2015.
Photo by Kim Bybee

This soil is going to need some attention after a flood. Photo by Kim Bybee

As the water recedes, debris is always a factor to deal with, like here, five days 
after the McInnish Sports Complex flooded. Photo by Kim Bybee
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Dealing with Fire – 

A TPI Member’s Perspective
TPI member Carolina Green Corporation (CGC), Indian 

Trail, NC, suffered an extensive fire January 11, 2018. Turf 
News talked with CGC co-owner and President Chad 

Price and his wife Kerry, co-owner and CEO, about their 

experiences in the aftermath to offer some insight on what they 

learned from it. 

The fire was in a building that was built in 1996. It was 

one of several buildings on the property and was the main 

maintenance building and used for some storage of tools and 

equipment. It was the sod farm office and housed bathrooms. 

It was where crew members came for assignments and turned 

in paperwork. It was also the primary place for crew meetings. 

The fire started between 8:00 and 9:00 in the morning. An 

employee was using an acetylene torch to do some welding on a 

trailer. An open bucket of oil had been inadvertently left in the 

area. As he was welding, he didn’t notice that a spark from the 

torch had landed in the bucket. By the time it was noticed, the 

fire was climbing the wall and moved quickly out of control. It 

turned out that the original building insulation on the wall was 

flammable. Fortunately, no one was injured. Another positive 

was the time of year. Crews were available for cleanup and 

working on the building that wouldn’t have been in the busy 

season.

Chad said, “My biggest challenge was figuring out, now what 

do we do? For Kerry it was dealing with all the insurance 

adjusters.” He added, “I decided that I wanted to turn this 

into an opportunity. No matter how well you are insured, not 

everything is covered. There is time spent that is not covered 

and certain equipment that is irreplaceable. There are also 

things that you don’t miss for some time and they didn’t get on 

our lists.”

As part of the desire to turn the disaster into an opportunity, 

Chad enlisted the input of many people. Their two sons and 

daughter, nieces, nephews, and other family members that 

were, or had been working in the business, and their other 

employees. They discussed the company’s overall status and 

long-range plans. What might things look like twenty years 

down the road? Chad says, “The observations and points they 

made were very helpful. I was impressed by all the good ideas. 

It really helped me change some of my initial thoughts on what 

we should do.”

They worked with four different insurance adjusters: one on the 

building, one on large items, one on small items, and another 

on other aspects of the loss. Kerry said, “For the most part, the 

adjusters were great to work with, but sometimes one or two 

were not as helpful as the others. Our insurance agent has been 

great.” She added, “It helps if you get an understanding upfront 

of what they want and the form they want it in.”

Chad’s initial thoughts were to get the building back up as 

soon as possible. He now says, “It was a good thing that the 

adjustment process took so long. It gave us more time to think 

about what would serve us best down the road. We were able 

to reevaluate our situation and make improvements.” He 

added, “We were able to make a better building to suit our 

future needs and put into place more safety features. We are 

building a structure almost twice the size.”

Some of the lessons learned include better recordkeeping and 

back up of critical records. He says, “All of our paperwork 

on the machinery was lost.” They spent a lot of time 

photographing everything as they were cleaning up, which 

was good, but they did not keep as good track of the time 

spent on some of those tasks as they might have. They have 

made changes in safety and housekeeping. They installed 

non-flammable insulation. They will keep better records and 

back them up. 

Kerry reports that the total loss is valued at about $180,000. 

While not all the paperwork or the settlement are yet 

complete, it looks like they will receive abut $120,000 in the 

final insurance settlement. She commented, “Make sure that 

you insure what you need to.”

At 9:03 a.m. the CGC maintenance building was completely engulfed in 
flames. Photo by Chad Price 

J 2018

Steve Trusty is co-editor of Turf News.

By April 4 the replacement building is nearing completion. Improvements 
have been made to better support the business going forward. While not all 
the loss is recouped, changes can save money down the road. 
Photo by Chad Price 
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The reviews are in. TPI’s 2018 International Education 

Conference & Field Day, held in Tucson, Arizona, February 

12-15, drew overwhelmingly positive comments. Excellent! 

Stimulating! Inspiring! So welcoming! So worthwhile! 

Flocking to Tucson to take part in this event were more than 

700 participants, representing 41 states within the US and a 

total of 17 countries: Argentina, Australia, Austria, Canada, 

Finland, Hungary, Japan, Luxembourg, Netherlands, New 

Zealand, Norway, Portugal, South Africa, Spain, Sweden, 

The United Kingdom and the United States. 

Folks from turfgrass farms across the globe filled the week 

engaging with exhibitors, networking, getting reacquainted 

with long-time friends—and making new ones, attending 

two days of outstanding education programs, checking 

out the Inside Exhibits, taking part in the Field Day at 

Evergreen Turf, and enjoying the many social functions. 

It was indeed a time of joining together to experience 

everything promised and more! 

This special section of Turf News, compiled by Steve and 

Suz Trusty, captures many highlights of the Conference. 

Share it with all your team via the online version. To view 

even more conference photos, just go to SmugMug at 

www.tpiphotos.smugmug.com/. 

TPI Annual Business Meeting
Reports presented during the TPI Annual Business 

Meeting showed both TPI and TLI remained strong 

in 2017 and that is continuing in 2018. TPI Executive 

Director Casey Reynolds, PhD, and Associate Executive 

Director Karen Cooper are working in conjunction with 

the TPI Board of Trustees to even more effectively serve 

the association’s membership, including bringing wider 

attention to turfgrass sod producers and the importance of 

natural grass. Because of Bylaws amendments passed by the 

vote of the membership, beginning January 1 of 2019, the 

TPI Membership Year will coincide with the calendar year, 

fiscal year, Turf News editorial calendar, and TPI employee 

policies. That results in a condensed, 6-month Membership 

Year in 2018, running from July 1 to December 31. The 

current TPI officers and Board of Trustee members will 

continue in their positions during that span.

Conference photos by Steve and Suz Trusty.

TPI’s 2018 INTERNATIONAL EDUCATION 
CONFERENCE & FIELD DAY RECAP 

The TPI 2017-2018 Board of Trustees members and officers will remain in their current position through December 31, 2018. Pictured here are (standing, 
from left to right): Hank Kerfoot, Mark Tribbett, Tim Wollesen, Keith Wittig, Steve Griffen, Jimmy Fox, Randy Jasperson, John Coombs, Sr., Jim Keeven, 
Linda Pittillo Bradley, and Eric Heuver. TPI staff members are (seated, from left to right): Casey Reynolds, PhD, Geri Hannah and Karen Cooper.  
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Thank you Sponsors!
The Board of Trustees, Conference 

attendees and exhibitors, and the 

TPI staff all joined Jimmy Fox in 

extending a special thanks to the 

TPI 2018 International Education 

Conference & Field Day Sponsors.

Education Sessions 
Excellent 
The 2018 Education Conference 

presented many options to address key 

business challenges—which earned 

top ratings from attendees. Nearly 

all the conference education sessions 

were captured by videographers onsite 

and are now posted on the Turfgrass 

Education Center (TEC), TPI’s 

online learning platform. You can 

access the sessions on your desktop 

computer, tablet or smartphone, 

anytime, anywhere by visiting TPI’s 

website, TurfGrassSod.org.

SPONSORS

TPI President Jimmy Fox, holding mic, thanks Carol 
Hudson, Tom Rogers (to his right), Don Rogers (to his 
left) and all of the R&R Products staff. 

COMPANY   SPONSORSHIP

Aqua-Yield   Field Day – Transportation and Keynote Speaker

Brouwer Kesmac   Field Day - Lunch

Mountain View Seeds  Field Day - Banner

Pennington Seed, Inc.  Field Day - Banner

R&R Products, Inc.  R&R Products Tour and Tour Lunch

Sod Solutions   Transportation - R&R Products Tour

A-List     Gold Sponsor - Conference Bags

Bucyrus Equipment Company, Inc.  Gold Sponsor - Tuesday Exhibit Hall Bar Service

Princeton Delivery Systems  Gold Sponsor - Conference Wi-Fi

Doguet Ventures   Silver Sponsor – Hotel Keycards

Landmark Turf & Native Seed Silver Sponsor – Directional Floor Clings

Mountain View Seeds  Silver Sponsor – Breakout Session

Progressive Turf Equipment, Inc. Silver Sponsor – Badge Holder

Turf Merchants, Inc. (TMI)  Silver Sponsor – Breakout Session

Cameron Financial  Bronze Sponsor

Redox Chemicals, LLC  Bronze Sponsor

SiteOne Landscape Supply  Bronze Sponsor

Trebro Manufacturing, Inc.  Bronze Sponsor

R&R Products Tour
TPI attendees took a field trip—a tour of R&R Products, a leading manufacturer of replacement parts for the commercial 

turfgrass industry. With a facility exceeding 300,000 square feet, and over 275 employees, this family-owned and operated 

corporation manufacturers more than 25,000 different parts. The Rogers family and their R&R Products team conducted a 

fascinating “show & tell” as they guided the groups through their facilities. They even provided a delicious lunch, catered by a 

leading local restaurant.

The Mexican-themed lunch offered multiple selections 
and earned rave reviews.

Precision laser 
cutting is part 
of the high-tech 
manufacturing 
process.  

Computerized manufacturing processes are 
programmed for precision.

The powder painting process takes 
place in specially designed chamber.
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THE LAWN INSTITUTE'S FANATASTIC FUNDRAISING 
Once again, multiple options produced great opportunities for fundraising and generated excellent results. Along with 

Rootin’ Tootin’ Clay Shootin,’ detailed below, you’ll find coverage of the Gun Draw and the Silent and Live Auctions 

on pages 27 and 28 of this Conference Recap. TLI is your foundation and your support to it goes to help fund research, 

education, scholarships and PR initiatives to build greater awareness about the many benefits of natural grass. All of the 

Conference-related TLI fundraising activities combined to bring in over $122,000. 

ROOTIN’ TOOTIN’  

CLAY SHOOTIN’  
Rootin’ Tootin’ Clay Shootin’—a classic clay 

tournament—has become so popular it was 

repeated for a third year. The turnout was 

once again excellent, and all participants 

agreed that the Tucson Trap & Skeet Club 

was a great venue. After a bit of practice, 

eager teams aimed to do their best against 

the competition, vying at different stations 

to determine the marksmen most skilled at 

hitting their targets. The sharpest shooter in 

the competition and the winning teams won 

accolades—and bragging rights. 

The competition was keen again this year, not 

only among the teams, but also among the 

countries, with several international teams vying 

for top spot. Sponsors stepped up, making sure 

that each shooting station was sponsored. 

TPI Executive Director Casey Reynolds, PhD, takes aim. 

The first-place team members collect their prize with pride.

Rootin’ Tootin’ Clay Shootin’ Sponsors: 

Brouwer Kesmac

Bucyrus Equipment Company, Inc.

Emerald View Turf Farm

Hydrostraw LLC - Summit Seed

Jacklin Seed 

Jonathan Green & Sons, Inc.

The Lawn Institute

Trimax Mowing Systems

Turf Merchants, Inc. (TMI)

ROOTIN’ TOOTIN’  

CLAY SHOOTIN’ WINNERS

First Place: Team Texas 
Bubba Simons, Texas Sod Leasing
Chance Stone, Texas Sod Leasing
Don Stone, Texas Sod Leasing
Larry LeMay, A-G Sod Farms, Inc
Scott Sipes, All Seasons Grass

Second Place: Team Australia
Sandy Bauman, Australian Lawn Concepts
John Keleher, Australian Lawn Concepts
Nancy Aerni, Turf Merchants, Inc
Steve Aerni, Turf Merchants, Inc.

Third Place: Team Canada
(From Greenhorizons Sod Farms)
Doug Mader
Fraser Jansen
Kass Hipel
Ethan Grandin
Kent Grandin
Mike Schiedel

OVERALL TOP SHOOTER 
Jim Keeven, SelecTurf, Inc.
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MORE GREAT MONDAY EVENTS 
KICK OFF CONFERENCE
Savvy scheduling allowed attendees to take part in Rootin’ 

Tootin’ Clay Shootin’ or the Biosphere 2 Tour AND 

the optional Pre-Conference Seminar on “Meeting the 

Challenges of Leadership in Today’s Workplace.”

Biosphere 2 Tour
This optional guided tour on Monday gave attendees an 

inside look at a conceptual and engineering marvel initially 

created to better understand how natural environments 

generate conditions appropriate for life. Biosphere 2 has 

now become a unique research, outreach and teaching 

facility exploring the complex interactions of water, 

soil, air, sun and life under controlled conditions on a 

large scale. Attendees experienced the look and feel of 

environments ranging from the dessert, to the ocean, to 

the rainforest, learning fascinating details from their guide 

throughout their walking tour.  

First Time Attendees
First Time Attendees enjoyed a great 

opportunity to meet and mingle during 

the First Time Attendees Reception. 

It was held just prior to the Monday 

evening President’s Welcome Reception 

and in the same inviting indoor/outdoor 

venue, the Westin La Paloma’s Arizona 

Foyer and Deck.

President’s 

Welcome Reception 
Next, the TPI Family gathered 

together to meet the first-timers, renew 

connections, and enjoy the beautiful 

setting. TPI President Jimmy Fox 

provided a warm welcome to all.

Attendees immersed themselves in the fascinating environments of 
Biosphere 2.

These first time TPI Conference attendees from Chubu Co., Ltd., came all the way from Japan. 
From left to right: Shigeaki Yamada, Fumiaki Miyachi, Eiji Ota, Keiko Ota, and Akira Mibu. 

The beautiful scenery provided the backdrop as Jimmy Fox greeted the TPI family during the 
President’s Welcome Reception.

The President’s Welcome Reception brought the TPI 
family together to catch up with old friends and meet 
new ones. 
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INSIDE EXHIBITS 
SHOWCASE SUPPLIERS 
Attendees streamed to the indoor exhibit hall on Tuesday afternoon and evening 

to see the array of the latest and greatest products for turfgrass sod production. 

The exhibitors had all that on display for them. The Canyon Ballroom was 

a great setting, bright and open with spacious aisles that invited attendees to 

“shop” the exhibits. 

The exhibitors were ready and willing to answer questions and interact with the 

sod producer representatives and they had excellent opportunities to do so as 

individuals and small groups gathered at their displays. That, combined with a 

great spread of food and a well-stocked bar, kept the hall filled with attendees. 

Lunch was served in the exhibit hall on Thursday, drawing turfgrass producers 

back for another round of shopping. Connections were made; products were sold.

EXHIBITORS:
Advanced Equipment Sales

A-List (Alliance for Low Input Sustainable Turf)

Amp Agronomy

Aqua-Yield

Barenbrug USA

BASF

BigYellowBag/Greenhorizons Sod Farms

Brouwer Kesmac

Bucyrus Equipment Company, Inc.

Campey Imants

Cherrington Enterprises

Columbia Seeds

DLF Pickseed & Seed Research of Oregon 

FireFly Automatix

First Products, Inc.

Geoponics Corporation

Grasssland Oregon

Green Valley of Utah

Harmony Outdoor Brands

Hol-Mac

Hose Solutions

HydroStraw, LLC - Summit Seed, Inc.

Jacklin Seed

Jonathan Green & Sons, Inc.

KWMI

Landmark Turf & Native Seed

Liftking Manufacturing

Load Lifter Manufacturing Ltd.

Magnation Water Technologies

Master Craft Industrial Equipment Corp.

Mountain View Seeds

Northstar Equipment

Northwest Equipment Corp.

Northwest Tillers, Inc.

Pennington Seed, Inc.

Pomp's Tire Service, Inc.

Poyntz Inc. 

Princeton Delivery Systems/Hiab

Progressive Turf Equipment Inc.

Pure Seed

Redexim North America

Redox Chemicals, LLC

R&R Products, Inc.

RTF Turf Producers Association

SiteOne Landscape Supply

Sod Production Services 

Sod Solutions

STEC Equipment

Syngenta Crop Protection, LLC

TAMANET (USA)

Texas Sod Leasing

The Turfgrass Group, Inc.

Trebro Manufacturing, Inc.
Trilo
Trimax Mowing Systems

TurfBreed Pty Ltd.

Turf Merchants, Inc. (TMI)

TWCA (Turfgrass Water Conservation Alliance)

Valley Irrigation/Ag Sense

VMOW
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FIELD DAY EXHIBITS 
AND DEMONSTRATIONS DRAW CROWDS
Rain clouds huddled in the surrounding mountains as 

though co-owners Jimmy Fox and Jeff Nettleton and their 

Evergreen Turf team had magically cast a net of protection 

over the Field Day site. Temperatures were cool, but 

comfortable, encouraging attendees to take full advantage 

of this great opportunity to explore the exhibits and 

observe the demonstrations. Questions and answers flowed 

freely, laying the groundwork for product selection. That’s 

what TPI’s Field Day is all about—along with networking 

of course. 

Evergreen Turf was Jeff Nettleton’s dream, a sod farm 

in the desert near Eloy, Arizona, a 12-acre farm with a 

single center pivot, with the simple goal of producing high 

quality sod for landscape contractors. When Jeff called his 

friend, Jimmy Fox, to help look for an investor, he never 

dreamed that someday the two of them would be partners, 

with farms in three states—Arizona, New Mexico and 

California—and managing over 2,500 acres of sod 

production serving the sports field, golf, retail, homeowner 

and landscape contractor markets.

That original Eloy farm, now expanded to 655-acres, with 

three center pivots, one lateral irrigation system, and three 

reservoirs, was the Field Day site, with Jeff, Jimmy and 

their Evergreen Turf team doing a fantastic job of hosting 

the TPI family.

During the lunchtime presentation and again in the 

general session on Thursday, TPI Vice President Eric 

Heuver expressed TPI’s deep gratitude to Jimmy Fox, Jeff 

Nettleton and their Evergreen Turf team. Throughout 

the Conference, TPI President Jimmy Fox extended 

TPI’s appreciation for the sponsors and exhibitors who 

consistently show their support to the organization and 

its activities. 

The static exhibits give attendees the opportunity for up-close examination.

The Evergreen Turf team gathers for a Field Day photo.

TPI Vice President Eric Heuver (left) and Executive Director Casey 
Reynolds, PhD, thank Field Day hosts Jimmy Fox and Jeff Nettleton and 
the Evergreen Turf team.
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Field Day demonstrations give attendees an opportunity to observe the action up close.

The drone was capturing aerial views of the Field Day for TPI outreach and promotion, 
including the video posted on the TPI website homepage www.TurfGrassSod.org.

The desire to check out equipment spans at least three generations.

TPI SEED  
TEST PLOTS 
The TPI Seed Test Plot Program was once 

again a Field Day bonus, with this year’s test 

plots right on the path between the parking 

area and the bus unloading/loading spot 

leading to the exhibit and demonstration 

area—and they did draw considerable 

attention by attendees.  

SEED TEST PLOT  

PARTICIPANTS
Columbia River Seed

Columbia Seeds

Jacklin Seed by Simplot

Jonathan Green, Inc.

Mountain View Seeds

Vista Seed Co.
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GUN DRAWS
A great selection of guns was set up in the Exhibit Hall on Tuesday night. These Gun Draws are hosted by The Lawn 

Institute. The proceeds go to support TLI’s initiatives, including turfgrass research grants, scholarships, education and 

promotion of the benefits of natural grass. Special thanks go to Bubba Simons and Scott Sipes who inspired and initiated 

the Gun Draw at the TPI Conference in Houston in 2016. 

GUN DRAW FIREARMS, THEIR GENEROUS SPONSORS, & THE LUCKY WINNERS

Glock Model 43 — Sponsored by TAMANET USA
WINNER: Jim Kinservik

Springfield, XDM 9mm w/ Vortex Venom Red Dot Sight — Sponsored by 1st Products
WINNER: Ray Boro

Cimmeron CA5581873 Single Action Wyatt Earp Buntline Revolver w/ 10” Barrel — Sponsored by The Turfgrass Group
WINNER: Daniel Huggett 

Henry H004 Golden Boy Lever Action 22LR/22 Short Rifle — Sponsored by Trebro Manufacturing, Inc.
WINNER: Chip Lain

Remington 7355R, Model 700 SPS Special Purpose 243Win. Bolt Action Rifle — Sponsored by Brillion Farm Equipment
WINNER: Aaron McWhorter 

Remington 25791, Model 700 BDL 270Win. Bolt Action Rifle w/Checkered American Walnut Stock — Sponsored by Harmony Outdoor Brands
WINNER: Gary Wilbur

Remington 25793, Model 700BDL 30-06 Bolt Action Rifle — Sponsored by Bethel Farms
WINNER: Doug Lechlider 

Henry H009, Lever Action 30-30 Rifle — Sponsored by Jonathan Green
WINNER: Morgan Wooten 

Remington 81212, Model 870 Express Tactical 12ga. Pump Shotgun w/Magpul 6-Position Telescoping Buttstock — Sponsored by Jersey Seed, Inc.
WINNER: Doug Lechlider 

Mossberg: 55131 Flex 500 12ga. Pump Shotgun with Mossy Oak Patterned Buttstock w/ 18.5” & 24” Barrels — Sponsored by Modern Turf
WINNER: Daniel Huggett 

Remington 83700, 11-87 Sportsman Field 12ga. Semi-Auto Shotgun with Checkered Walnut Buttstock — Sponsored by RTF
WINNER: Bill Schmitt 

Remington 26927, 870 Wingmaster 12ga. Pump Shotgun with Checkered Walnut Buttstock — Sponsored by Campey Imants
WINNER: Chris Ray  

Browning 118002004, A5 Hunter 12ga. Semi-Auto Shotgun with Checkered Turkish Walnut Stock — Sponsored by Turf Merchants, Inc.
WINNER: Eddie Keeven  

Browning 018706305, Cynergy 12ga. O/U Shotgun with Checkered Black Walnut” Matte Blued Vent Rib Barrel — Sponsored by Bucyrus Equipment Company
WINNER: Mark Jasperson 

Remington 26927, 870 Wingmaster 12ga. Pump Shotgun with Checkered Walnut Buttstock — Campey Imants
WINNER: Lon Kraft 

Colt 0991, Model 1991 45acp 1911 Pistol, Blued Finish, w/ (2) 7rnd. Magazines — Hol-Mac
WINNER: Dan Donahoe

Ruger 0318, Blackhawk Single Action Revolver — Cameron Financial 
WINNER: Kelsey Keeven Sandbothe 

Cimarron TR Pistol (display case gun) — TLI 
WINNER: Don Heslop

Mossburg 590A1 shotgun — TLI purchased for BidPal drawing 
WINNER: Greg Searle

EXHIBIT HALL GUN DRAW FIREARMS, THEIR GENEROUS SPONSORS, & THE LUCKY WINNERS

Three additional guns were given away in a series of limited card draws available only to those present in the exhibit hall 

on Tuesday evening. Those cards and additional Gun Draw tickets could be purchased at TLI’s booth in the exhibit hall. 

Thus, all who wished to participate could do so. 

Glock Model 19 — Advanced Equipment Sales
WINNER: James Gibson

Henry H006M, Big Boy Lever Action 38Spl/357Mag Rifle — Brouwer Kesmac
WINNER: Rita Moriondo

Beretta 686 Silver Pigeon 1, 12ga. O/U shotgun with Select Checkered Walnut Stock — Sales Midwest, Inc.
WINNER: Robin Lechlider
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THE FOLLOWING DONATED TO TLI DURING THE AUCTION
Person   Company

John Fairty  Fairgreen Sod Farms, Ltd.
Claus Zander  Zander Sod Co., Ltd.
Darren Rietzel  East Coast Turf
Kurt VanClief  Willowlee Sod Farms Ltd.
Troy Kuenzi  Mountain View Seeds
Tim Wollesen  Sales Midwest
Shelly Walters  B & B Hoffman Sod
Dave Dymond  H & H Sod Company
Matt Keeven  Emerald View Turf Farms
Mike Selman  Buena Vista Turf Farm, LLC
Mark Tribbett  JB Instant Lawn
Steve Griffen  Saratoga Sod Farm
Jim Keeven  SelecTurf, Inc.
Tobey Wagner  Sod Solutions
Greg DeBuck  DeBuck’s Sod Farms of NY 
Michigan Sod Growers

The headline auction item this year was a Trebro Autostack II harvester, which was auctioned off courtesy of Trebro Turf 

Equipment, with a starting bid of $345,000 USD, and a portion of the proceeds going directly to TLI. 

New this year, was online bidding conducted through BidPal, a mobile auction platform designed specifically for non-

profit organizations. Bidding began December 15 and continued through Wednesday, February 14. That’s when many 

attendees flocked to the TLI Reception to enjoy some after-dinner Valentine’s Day desserts with friends and family. 

And, through the auctions, to raise money for TLI research, scholarships, education and PR initiatives to help promote 

our outreach efforts to build greater awareness about the many benefits of natural grass. 

The desserts were excellent, but even sweeter was the generosity of the TPI members: those who donated the auction 

items, those who bid on them, and those who donated without placing a bid. All of the Conference-related TLI 

fundraising activities combined to bring in over $122,000. 

Gregg Tvetene (far left as viewed) and Ian True (far right as viewed) 
of Trebro Manufacturing, Inc. congratulate the high bidder for the 
Trebro Autostack II harvester, Anthony and Sonia Heilig of A&S 
Heilig t/a Go Turf, in Beerburrum, Queensland, Australia.

“AFTER HOURS” DESSERT RECEPTION  
AND AUCTIONS FANTASTIC & FUN! 

AUCTION ITEMS, THEIR GENEROUS DONORS AND THE HIGH BIDDERS

Item    Donor   High Bidder

Log Cabin Quilt  Karen Cooper, TPI    Mark Tribbett
Gourmet Dinner for 8  Hank & Mary Kerfoot, Modern Turf  Eric Heuver
Gourmet Dinner for 8  Hank & Mary Kerfoot, Modern Turf  Donna Coombs
NASCAR driving package NC Sod Producers Association  Fred Pittillo
Cimarron TR Pistol   TLI      Dave Collier
Wyatt Earp Pistol  Daniel Huggett     William Hiers
Remington 30.60  Doug Lechlider    Randy Jasperson
Mossberg 12 gauge  Daniel Huggett     Mike Selman
Brouwer Turf Roller  Brouwer Kesmac    Jason Pooler
Osceola Turkey Hunt  Will Nugent, Bethel Farms   Linda Pittillo Bradley
Texas Hog Hunt  Texas Sod Leasing    Dave Collier
Texas Hog Hunt  Firefly Automatix    Aaron McWhorter
TPI Charlotte Package  TPI      Steve Chont
Stone 1   Bob Weerts     Jamie Holder
Trebro Harvester  Trebro Manufacturing, Inc.   Anthony Heilig (Go Turf)
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ACCELERATING THE FUTURE 

International Education Conference The Westin Charlotte

Charlotte, North Carolina

February 18-21, 2o19

Visit www.TurfGrassSod.org 
for more information

ACCELERATING THE FUUTUACA TACCELACA UTUACCELERAATING THE FUTG UTAC ELERA NGA THC ING THE FUTG THE FUTC GG THE FUGGING THE FUGGLLEEACACCAAAAAA

International Education Conference The Westin Char

Charlotte, North

February 18-21, 2

ELERCELERRATELERRCELECELERATELERRACELEELERLERRRALERLERATRRAELERRLELE

Ladies and Gentlemen,

start your engines!
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Tim Wollesen grew up on a row crop 

and livestock farm near Wall Lake, Iowa. 

Helping his Dad on the farm was part of his 

childhood, from his early memories through 

his high school years. “But then the farm 

economy slowed, and the market dropped,” 

Tim says. “Dad was close to retirement and 

made the decision to sell the farm. It was a 

tough choice, but the right one.”

So Tim was one a many young men who 

were, for the first time in their lives, 

looking for a job off the family farm. After 

graduating from high school, he spent three 

years working for a local farmer. He says, 

“In 1985, the manager of a lumberyard in 

a neighboring town brought several of us 

‘farm boys’ to one of the lumber company’s 

stores in Kansas City. I guess he was sure 

that farm boys would know how to work.”

That lumber company grew to 250 stores across the 

country. Tim moved to ever-advancing positions in 

several of their stores in metro Kansas City, in time 

becoming the delivery manager for all ten of the 

company’s Kansas City stores. 

Meeting the Donkey
Tim first saw the Donkey Truck Carried Forklift when 

Ken Ensor, of Quality Corporation, brought one to the 

lumberyard. Tim says, “I told him it was too little for what 

we needed to move and asked him to ‘take that thing out 

of the yard.’ But the corporate office wanted me to give 

them a good test, so I agreed to bring in three of them for 

a three-month try out. They proved me, and everyone in 

the lumberyards, wrong; they were strong and durable, 

able to handle the heavy loads. My first order was for 

75. I went from telling Ken to take that thing out of my 

lumberyard, to selling them, and I still love them.”

At that time, Tim had no idea of how big Ken’s company had 

become or the background on the machine’s development. 

“Over the years I found that Ken was a manufacturer who 

was totally committed to his products and his company 

and to the needs of his customers,” says Tim. “He was 

straightforward in his operations and would do anything 

for you. In fact, a couple of us dealers always referred to him 

as ‘Dad,’ saying, ‘Call Dad, he’ll make that happen.’ I don’t 

think he ever knew about that. He is in that ‘Dad’ category 

for me, a valued friend, mentor and role model.”

TIM WOLLESEN, SALES MIDWEST INC., 
LOVES SELLING IRON 
By Suz Trusty

Tim had been thinking about leaving the lumber industry 

to start his own venture in equipment sales. Ken invited 

him to see the turf equipment at TPI’s July 1995 Summer 

Field Day at Todd Valley Farms in Mead, Nebraska, 

hosted by Wayne Thorsen (TPI President 1996-1997).

“Being a farm boy, I figured I knew a lot about farming, 

but I didn’t know anything about the sod industry at the 

time. I wondered how big the show really could be and 

how much equipment could it possibly take just to grow 

grass?” Tim says that first TPI show was a real eye-opener 

and gave him quite an education. 

Out on His Own
Tim started Sales Midwest, Inc. in the spring of 1996 

with the Donkey Forklift his first line of equipment. “At 

first, I was selling the Donkey out of my car,” he says. 

“I was going through some life changes and, during the 

transition, had moved into an apartment. That apartment 

also served as my work base, office and storage facility.”

Tim dressed for the job as he had in his lumberyard 

position, light-colored dockers and a buttoned shirt with 

a collar. “The sod customers would take one look at me 

in those dockers and quickly find some reason I should 

crawl underneath a machine to check out something. I 

was going through three pair of dockers a week before 

I realized they were just testing me to see if I knew my 

products and was willing to get a little dirty to make sure 

they were working right.” 

Tim Wollesen grew up on a row crop and live-
stock farm near Wall Lake, Iowa, and thought 
his future would be on the family farm.

This 1945 John Deere is the first tractor Tim’s 
grandfather bought new. Tim still has it and 
that little John Deere, he rode as a kid, too.
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Tim’s not sure if the change came about because he 

switched to jeans, or because the sod farmers he’d visited 

were telling their friends he was a “straight-talking” guy, 

but after those first few months, cold calls didn’t feel so 

cold any more. “Now I love going out and meeting with 

my customers in their fields or in their shops, whether we 

talk equipment or talk fishing,” he says. “Sod farmers are 

the most down-to-earth folks I’ve ever worked with and 

the most willing to level with you.”

As the business grew, Tim rented a building in the Kansas 

City area with another forklift company. He says, “I traded 

office space for their service work. I moved the business to 

our Olathe, KS, location about 18 years ago and have been 

there ever since.”

Tim slowly gained the “grocery list” of product lines 

Sales Midwest now offers. He says, “Once our Donkey 

sales were going strong, I was approached by several 

manufacturers that wanted me to sell their equipment. I 

wanted top lines, so I’d evaluate each piece first to see for 

myself how it performed and would connect with several 

of that company’s customers to ask their perception of the 

products and the company. Progressive Turf Equipment 

was our first additional company; Kesmac was the second; 

First Products the third.”

Sales Midwest now sells new equipment and related 

turf care products for the following companies within a 

broad region of the Midwest: Donkey Forklifts, Master 

Craft, First Products, Brouwer Kesmac, Progressive 

Turf Equipment, Brillion Farm Equipment, Landoll, 

and TAMANET. Sales Midwest is a multi-state 

distributor, with the territory ranging from six to ten 

states, depending on the sales and distribution agreement 

with each of the companies. Most of the new products 

Sales Midwest sells are specific to sod producers and the 

turfgrass industry. He also sells some new equipment, 

such as the Donkey forklifts, to lumberyards, hardscape 

(brick and block) yards, and the roofing industry. About 

80 percent of the used equipment the company handles is 

for turfgrass production.

Tim expanded the company’s offerings to include parts 

from the beginning and starts stocking parts for whatever 

new line of products he adds. Sales Midwest now stocks 

a parts inventory worth close to a million dollars. Tim 

says, “Sod is like milk—its shelf-life is limited. If a piece 

of equipment breaks down, the worth of that sod is in 

jeopardy. We try to make sure we have what our customers 

need, in stock, to get them back in the field right away. We 

can’t have everything, but we’ll have the main things.”  

Selling Equipment  

Around the World
When the economic downturn hit the US, sod farmers 

stopped buying new equipment. Many were forced to 

downsize their operations, and some were forced out of 

business. Suddenly there was a glut of used equipment 

available for sale. 

“We’d moved quite a bit of used 

equipment when the economy was 

good,” says Tim. “When a sod farmer 

bought a new machine, it often was a 

replacement for an older model that 

they’d then want to sell. I discovered I 

loved making the match between used 

equipment, and those who could use 

it, just as much as I loved selling new 

equipment. We’d also started bringing 

some of those used machines into our 

shop, refurbishing them, and then  

     selling them.”

Tim, Dawn and Colton Wollesen love the outdoors, so this is a great spot for 
their family photo. 

Tim Wollesen moved Sales Midwest into this building in Olathe, Kansas, about 18 years ago.
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In 2007-2008, when the US money 

exchange wasn’t very good overseas, in 

most countries, their money was strong. 

That made the market for used equipment 

more attractive to overseas buyers. Tim 

embraced that opportunity.

Tim soon learned that selling 

internationally is not as complex 

as shipping internationally. All the 

paperwork, quarantines, cleanliness 

and legalities must be met precisely—

and those rules vary by country. He 

mastered those processes and for a time 

was shipping two container loads of 

equipment to overseas buyers each month.

“It isn’t easy,” he says, “For one piece of 

equipment, we had to get toothbrushes 

and clean every groove to make it 

acceptable. We’ve now shipped to Australia, Europe, 

Israel, Sweden, Mexico, Canada, Iceland, Romania and 

South Africa. And we’ve shipped nearly everything, from 

motorcycles to boats, as well as sod equipment.”

Tim continues to receive calls and emails from turfgrass 

producers within the US and all over the world who are 

looking for good used equipment. “If we don’t have what 

they’re asking for, we’ll go looking for it,” he says. “And, in 

most cases, we’ll find it.”

Becoming an Auctioneer
Tim was seeking another way to help sod farmers move 

the huge number of machines and get a reasonable price 

for them. “You can’t put ten similar items on a website 

or classified ad page without hurting the market value,” 

he says. “In 2010, I became a certified auctioneer and 

appraiser, not to conduct live auctions, but to ‘auction’ 

equipment online.” 

He started Diversified Asset Solutions/Assetbids.com. The 

company, unlike many auction sites, specializes in serving the 

turf industry. Tim says, “There were 3,800 sod producers in 

the US when we started. We allowed the equipment owner 

to protect their machine by placing a conservative reserve on 

it. That piece of equipment would not be sold for an amount 

lower than the number we’d agreed on. If the amount was 

not bid, the machine was taken of the market for a time and 

then reposted later as an item for sale.” 

When the housing market started coming back, the 

online auction became less active. While that avenue for 

sales is still available, Tim currently has the site down 

to be revamped. He says he’ll bring it back online when 

he feels the need. For now, he thinks his website (www.

salesmidwest.com) is the best avenue to sell used equipment 

as it gets high traffic, because all of his connections know 

“sod and landscape equipment is what we do.” 

Love of Flying
Tim’s love of flying goes all the way back to his childhood. 

The “old school” crop dusters (those applying pesticides 

to the crops in a field from a small, low-flying airplane) 

would usually have a kid stationed along the side of the 

field with a flag or flashing beacon to signal where they 

should start their next pass. Tim was that kid. 

“I was so fascinated by their ability to maneuver that little 

plane so low and so accurately that I would nearly forget to 

duck out of the way before they started dusting,” he says. 

“I really wanted to become a pilot. But everyone told me 

the only practical way to get insurance and enough hours 

to qualify was to go into the military. I didn’t see military 

service as a fit for me, so I dropped the idea.” 

About three years after starting Sales Midwest, Tim’s 

accountant, who knew he had a love of flying, looked at 

all the time and money he was spending on commercial 

flights, driving, fuel and hotels, and suggested checking 

out those expenses as compared to those of getting the 

Tim Wollesen with an array of the new equipment product lines Sales Midwest distributes. Tim 
loves selling iron.

Tim expanded the company’s offerings to include parts from the beginning, 
because the shelf-life of sod is limited. If a piece of equipment breaks down, 
the delays could put that sod’s worth in jeopardy. 
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training to become a pilot and renting, leasing or buying 

a plane. Tim says, “He’d done that for a couple other 

clients and found it was not only cost-effective, but a 

more efficient way to reach the ag market, which in 

turn, increased sales. Of course, I started the training 

immediately when he said the numbers showed it would 

be workable right away and probably become a smart move 

financially as the business grew.”

Tim’s flight instructor was a no-nonsense lady who also 

was qualified to give aerobatic training. He took that 

training, too, not because he wanted to perform stunts and 

fly upside down, but so he would be better equipped to 

handle difficult situations if they would ever occur while 

he was flying.

“I was chicken about taking the written test,” he says. “So 

I got in a lot of solo hours, as well as supervised hours, 

before my flight instructor finally pushed me into taking it. 

Once I was qualified to fly by visual flight (VFR), I started 

working on my license to fly using instruments (IFR). 

(According to Epic Flight Academy, “The acronyms VFR 

and IFR stand for different types of FAA pilot guidelines 

that aviators must follow when flying. VFR stands for 

‘Visual Flight rules,’ which basically means a pilot must 

follow certain FAA flight rules operating by using only 

their eyesight while flying. IFR stands for ‘Instrument 

Flight rules,’ which means that a pilot is basically flying 

by using their instruments for navigation, radar, weather 

tracking, flight path monitoring, take-off and landing 

purposes, etc.” For more information, visit: http://

epicflightacademy.com/vfr-pilot-rating-vs-ifr-pilot-rating/.)

Additional training and flight hours are required to 

qualify for a license to fly more complex aircraft, with the 

level of both escalating for each level of complexity. Tim 

earned his multi-engine IFR to fly the twin-engine plane 

he owned at one time. 

Tim calls his current plane, a Beechcraft A36 Bonanza, 

his flying office. He says, “I’m fortunate to have a business 

that supports my hobby. But, the bottom line is, flying a 

small plane allows me to reach my clients faster; fly into 

small rural airports; and see more people than I could by 

flying commercial airplanes. And I can make it home to be 

with my family sooner—and that is the most important.”

Giving Back (Angel Flight and 

Homeland Security)
Tim would rather give back by action than make a 

monetary contribution to a worthy cause. “Probably 

the most rewarding volunteer work I’ve done was as a 

pilot volunteering my plane and time to fly missions for 

Angel Flight. It’s a non-profit organization that arranges 

humanitarian and medical flights for adults and children 

in need.”

Through Angel Flight, he became a First Responder 

for Homeland Security and was one of the first pilots in 

New Orleans after Hurricane Katrina hit. “I flew medical 

supplies in and patients out. During that time, I also flew 

dignitaries from FEMA, the Red Cross and Heart-to-

Heart up and down the coast to assess damage. It was a 

very intense experience for all involved as we were being 

shot at by looters wanting the medical supplies we had 

on board. We had to wait for the military to secure the 

airports before we could land. You just can't imagine the 

amount of devastation there and the chaos that was going 

on. I’m glad I was able to help, but I hope I never am 

called on to do something like that again. Some of what I 

saw will stay with me forever.” 

TPI Connections
Tim is quick to point out that, except for a few TPI 

shows that were outside the US, he has attended them 

all since becoming a member in 1997. He says, “I love 

this organization. I eat, bleed and sleep TPI. Turfgrass 

Tim and Dawn Wollesen pose for this photo with Tim’s “office,” his name 
for his plane.

Tim found time to give two youngsters a chance to “play pilot” during his 
Baton Rouge Angel Flight mission.



34 TPI Turf News  May/June 2018

Suz Trusty is co-editor of Turf News. 

All photos courtesy of Tim Wollesen.

Tim and Colton Wollesen pose for a photo during a pheasant shoot hunt-
ing trip.

producers are my bread and butter; selling to them is how 

I make a living. If TPI and the turfgrass producers are not 

successful, we as vendors will not be successful.”  

Tim was elected to the TPI Board of Trustees and 

officially began his three-year term on July 1, 2016.

“I have served on several different boards, and I’ve never 

seen any as dedicated as the TPI Board. I have the greatest 

respect for each of them. Everyone brings their own 

unique perspective to each issue discussed, but we all have 

a common goal for the association to succeed and grow. 

We’re all dedicated to listening to the ideas and concerns 

of our members and addressing them.” 

Tim understands the challenges facing the industry, and 

the need for a proactive approach to addressing them. As 

well as the plastic grass, ever-more-stringent governmental 

oversight and regulations, and the inaccurate news spread 

by environmental activists, there’s the shortage of qualified 

employees. All those factors impact vendors as well as sod 

producers. He says, “We need to be united in making our 

voices heard, and TPI is working on that. I truly believe 

TPI is on the right path to achieve long-term success.”

Family is Number One
Dawn and Tim were not looking for a long-term 

relationship when they met. Each of them was out with 

friends who just happened to choose the same spot to 

gather that evening. Tim says, “I like to say that I rescued 

her. She was the beautiful blond lady out on the dance 

floor surrounded by a crowd of guys that all wanted to 

dance with her. I stepped in and the two of us had a great 

time and danced the night away.”

The next night, with no preplanning, both groups of 

friends decided to go out again—and to the same place—

which neither group usually did. “We spent the night 

dancing again,” says Tim. “And that time, we planned our 

next meeting. Dawn is the love of my life, my wife, my 

soul mate. We think alike; we like the same things; we’ve 

never had an argument.”

Dawn has always worked in marketing. She’s currently the 

digital marketing manager at Bunzl Processor Division/

Koch Supplies, an international distribution company for 

food and meat processing and packing supplies, working 

on the website and social media portals. 

Tim says, “We don’t work together, and we don’t talk 

shop. All my travel could be hard on our marriage, but she 

understands that sales is all about relationships and knows 

how important it is for me to establish and maintain those 

personal connections. Dawn loves to fly and she took a 

‘Pitch Hitters’ course so, in case of an emergency in the 

air, she’d be able to get us back to the ground safely.” 

Tim jokes that he’s the pilot and the flight attendant when 

he and Dawn take off for the lake on weekends. He’ll have 

a cocktail and peanuts ready for her to enjoy on the trip, 

while he’s doing the flying. 

Tim says, “Our son, Colton, turned 25 on March 31. We 

have only one child, so life has, and does, revolve around 

him.” Tim, Dawn and Colton all love the outdoors and 

have taken numerous trips together for hunting, skiing, 

snowmobiling and summers at the lake. “The three of us 

have a great relationship.”

Tim is a little jealous though, because he says Colton will 

call Dawn more than him when he just wants to talk. “So, 

if I want to spend some quality time with him, I’d better 

be dressed in camo,” says Tim. “And ready for Colton’s call 

on where we’re headed.”

Colton graduated from Pittsburg State University in May 

with a business degree, and a major in marketing. He’s 

accepted a position with Excel, Inc., a marketing firm in 

Kansas City. Tim agrees it’s a great opportunity for him, 

but he can’t help hoping that, over time, when Colton has 

had some experience with what work is like in the “real 

world,” he’ll see even greater opportunities with Sales 

Midwest. Time will tell. 
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INNOVATION AND GENERATIONS— 
ZANDER SOD CO. LIMITED
By Suz Trusty

Editor’s Note: This is the sixth in a series of articles showcasing 
TPI member businesses whose operations are growing through 
a combination of innovation, utilization of technology, and 
outreach to upcoming generations, internally and externally. If 
you have a story to tell, or know of someone that you’d like to 
hear more about, please contact your editors.

Turfgrass Producers International (TPI) is an association 

of family businesses; each based on the dream of the 

founders and built on their vision for the future. Their 

commitment to achieving their goals took continual 

improvement accomplished through a combination of 

dedication and innovation. That laid the groundwork for 

the next generation and created the opportunity to grow 

the company by working together. 

One Family's Story
Zander Sod Co. Limited is a multi-faceted operation 

based in Kettleby, Ontario, Canada, north of Toronto 

and just west of Newmarket. That site is the hub for the 

company’s dispatch, accounting and fleet management 

activities. Their nearly 2,000 acres devoted to sod 

production are grown in fields located throughout the 

Beeton and Alliston areas. 

The company’s website offers this quick introduction. 

“Fred Zander started Zander Sod Co. Limited at a time 

when sod was harvested, loaded and unloaded by hand! 

Over time, harvesters were developed that cut and rolled 

the sod for a person to pile by hand onto pallets. Cranes 

were introduced onto the trucks for easier unloading.

Now we have automated harvesters that cut, roll and pile 

the sod directly onto skids. We have forklifts to load our 

fleet and automatic tarping systems on our trailers! Truck 

mounted forklifts are able to efficiently unload and place 

the turf at the site. Times have certainly changed!

Right from the beginning, Zander Sod Co. Limited has 

been dedicated to quality turf, exceptional service and 

giving great value. As much as technology has changed 

our business, our core values have remained the same!” 

Claus and Mike Zander are the second generation working 

in this family-owned business.

Growing the Business
Claus reports that Fred Zander immigrated from 

Germany after the war as a trained journeyman in a 

creamery. He was part of a Canadian immigration 

program that paid the freighter ride over if you worked on 

The Zander men, (from left to right) Claus, Fred and Mike, stand by the 
company sign at the main office.

Technology and equipment have changed greatly over the years, as this truck lineup comparison shows
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a farm for one full year from arrival. He 

fulfilled that obligation, working in the 

Brantford area on a dairy farm, and then 

explored his options, working at various 

other jobs. One of those positions was 

part-time, after hours, while working 

at Silverwood Dairies, driving a truck 

for an individual who was buying and 

selling sod—and Fred found his niche. 

Claus says, “He felt that the market 

for turfgrass sod would grow and saw 

an opportunity to provide the kind of 

customer service that would allow him 

to build a good business in that market. 

He calculated the risk-to-reward factor, 

then, in 1957, bought his own truck and 

started Zander Sod Co. Limited.”

Mike Zander is a year-and-a-half older 

than Claus and, of course, Fred got 

his two sons involved early on. Claus 

says, “We’ve been working in the family 

business from as long as I’ve been breathing and have 

memory of anything. When Mike and I were kids, we’d 

help Dad unload the trucks. When we were young teens 

we were picking up rocks and mowing. When we reached 

driving age, we started driving the company’s smallest 

trucks and worked our way up to the 18 wheelers.” 

Zander Sod Co. had become a solid business following 

Fred’s original plan: buying and selling sod. “Then the sod 

shortage hit in the ‘70s and we had to either get in or get 

out,” says Claus. “We calculated the risk-to-reward and 

started growing our own sod.” 

Mike found his calling in growing grass. He’s a hands-on 

guy who digs into the what and why to produce the best 

possible product. That interest led him to study landscape 

technology at Humber College where he gained a good 

overview that focused on the identification, propagation and 

maintenance of ornamental landscape plants, with a lesser 

emphasis on turfgrass. He followed that with the renowned 

Cornell University turfgrass short course and then the 

intensive, one-month Turf Manager’s Short Course through 

the Guelph Turfgrass Institute of the University of Guelph. 

He’s been pursuing ongoing education ever since to “keep 

up with the ever-changing turfgrass industry.” 

Mike says, “I knew the employee who had been managing 

the bentgrass production, our company’s first specialty 

grass, was getting close to retirement, so I got the training 

to step into that position.” He now serves as vice president 

of specialty grasses. 

Claus was more interested in the administrative side of 

the business. He graduated from Toronto-area Humber 

College with a diploma in business administration, 

computer profile. “It wasn’t called computer science back 

then,” he says. “Our first machine was a Commodore 64. 

We were so excited to not have to type all the addresses 

on invoice and statement envelopes!” He worked through 

all aspects of the administrative side: receivables, 

payables, pallet control and management, new business 

development, and he used his education to help with 

computer automation and problem solving. 

Fred was at the helm, serving as company president and 

assembling and overseeing a staff to fill key positions as 

the business continued to grow. Claus says, “There were no 

major areas to sort out as Mike and I expanded our roles 

in the company. Our interests and skillsets pretty much 

worked it out.”

The company continued to buy some sod from others for 

several years. By the mid ‘80s, they were producing all the 

sod they needed on their own. Claus says, “Working with 

a combination of owned and leased farms, we were moving 

equipment between fields that were 30 miles apart. In the 

‘90s, we let go the outlying properties, bringing all our 

growing into one township, with fields no more than 15 

miles apart.”

Sod Operations
At their largest point, shortly after they bought out M. 

Smilsky Ltd., when Larry Smilsky retired in 2006, Zander 

Sod had 3,000 acres in sod production. Now they’re 

growing just under 2,000 acres, about half owned and half 

leased. All the fields are sandy-loam. Different fields are 

heavier and lighter—on purpose—as they have choices 

on where they lease fields. The heavier soils are best in the 

This drone-eye view shows the “hub,” of Zander Sod Co. Ltd. operations.
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dry years; the time when the sandier soils require greater 

irrigation. The lighter (sandier) soils are best in the wet years 

as they allow the water to percolate through more easily. 

Claus says, “We can’t control the weather and, around 

here, it seems to be a moving target, filled with challenges. 

Winter didn’t want to leave this year. Last year was our 

wettest on record and the year before our driest on record. 

Average would be nice.”

They’ve expanded their market segments over the years, 

adding golf courses and sports fields to their long-time 

landscape contractor and homeowner customers. They also 

sell to over 50 retail garden centers.

Bluegrass is their primary grass, offered in multiple 

mixtures and blends and used as specified in custom-grow 

projects, it makes up 90 to 95 percent of their total sod 

sales. They grow a mix of fine fescues and bluegrass and 

they grow bentgrass for the golf market.

Mike says, “We follow the research on all the new variety 

introductions. Still, determining cultivar selection and 

allocated field space is a bit of a gamble as we try to 

forecast correctly what will be selling 18 months after 

planting, when the turf is ready for harvest.”

That’s why custom-growing is good business, even 

though it requires strict adherence to what may be 

unique specifications in materials and maintenance and 

harvesting procedures and timing. “Some of the costs are 

covered early in the process by the deposits stipulated in 

the contract,” says Mike. “And we know there’s a home 

for that sod when it’s ready for harvest.” They’re currently 

custom-growing for Woodbine Racetrack, with the sod 

growing on a USGA-spec growing medium topdressed 

with USGA-spec sand, for installation this summer. 

Zander Sod provides installation services on residential sites 

as well as golf courses and sports fields. Claus says, “When 

the big sites are too wet for big roll installation, we can do 

several of the residential installations with standard rolls.”

Mike adds, “Each year, we’re restricted to half-loads on 

designated roads until the frost is out of the ground. So we 

try to harvest from fields that are on major roads without 

those restrictions until that happens. But we’ll find a way 

to ship when a customer needs sod. We’ve delivered sod by 

the truckload to a golf course that’s on a large island. The 

truck had to travel across the water and back on a barge.”

The Stoneyard 
About 15 years ago, Claus identified an area of 

diversification that could both augment the sod business 

and function as an independent business. He says, 

“Hardscaping was becoming increasing popular and many 

of our landscape contractor customers were adding those 

installations to their services.” Thus, Stonemen’s Valley 

Inc. (www.stonemensvalley.com) was born. 

From a modest beginning, it’s now become a 10-acre yard 

offering aggregates of all types and sizes, natural stone and 

rock, large boulders, interlocking brick, concrete pavers, 

topsoil and mulch. Located at the Kettleby site, it provides 

one-stop shopping for both contractors and homeowners. 

The company also offers delivery on all the merchandise, 

including one-ton bulk bags of any of the aggregates.

Zander Sod Turf Services
In 2005, they started a division called Zander Sod 

Turf Services to provide assistance with agronomic 

practices to golf courses and sports fields. The range of 

services includes: aerification, core harvesting, deep tine 

aerification, Koro system turf stripping, verticutting, 

topdressing, root pruning, and vacuuming. Claus says, 

“We had the equipment to handle it and the in-house 

personnel skilled in using it. It’s cost and time efficient for 

a facility to hire us. Instead of one machine and operator, 

we’ll have multiple machines and operators on site, 

completing any of the processes more quickly.”

They’ve added Drill & Fill to their service offerings. The 

machines auger out one-inch holes, 12-inches deep, and 

Mike Zander reports they’ll find a way to get their sod to a customer who needs 
it, even by barge if necessary.

The Zander Sod Company staff gathered for this group photo.
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fill them with kiln-dried, USGA-spec sand. The dry 

sand wicks excess moisture out of the surrounding soil, 

allowing it to percolate through the sand to the lower 

areas of the root zone and into the drainage system. It 

also allows the roots to breath better. Claus says, “We 

have four of the machines.”

Their next risk-to-reward decision was purchasing a 

custom-built kiln and modifying it to meet all the 

Canadian standards required for certification. The kiln 

allows them to dry the sand themselves. “Now a facility 

can use the sand they normally purchase and have their 

source ship that sand to our farm, so we can kiln dry it and 

deliver it to their site to use in the Drill & Fill process,” 

says Claus. “We’re starting our third year with the kiln. 

It’s an investment in time and money that allows us to 

provide a broader range of services with greater efficiency.” 

The Big Yellow Bag
The Big Yellow Bag was introduced by a neighboring 

sod farm, the Green Horizons Group, several years 

ago. Claus says, “At first, as a farmer, I had a hard time 

figuring out why anyone would want to go to the extra 

work of shoveling one cubic yard of dirt out of a bag 

when spreading bulk soil would be easier. But the idea of 

containing the soil so it wouldn’t wash down the driveway 

or blow about did appeal to the homeowner market, so 

we added it to our offerings. It’s been a great addition. 

Because all Big Yellow Bag sales are COD, it helps our 

cash flow, especially early in the season, the most difficult 

cash flow time for our industry.”

Operational Strategies
After serving as vice president for several years, Claus 

took over as president in 2008 and Fred started cutting 

back. Now, at 85, Fred is “pretty well” retired, checking in 

regularly, but not involved in the day-to-day operations.

Claus says, “I’m not big on titles. Mike and I have always 

just helped with whatever was needed. The transition was 

something we gradually worked through; it didn’t really 

feel a lot different. Everything was still communicated 

with and through our vice president of operations, Gerd 

Gieschen, and our general manager, Marjorie Neglia. 

We’ve put together a great team of great people over the 

years. Many have been with us from 20 to 50 years; so 

long that they feel like family.”

Like most turfgrass producers, Zander Sod is facing a 

tough market, with continuing pressures from artificial 

turf (plastic surfaces), governmental regulations, and 

environmental activists. In addition, Mike says, “Our 

residential lot sizes are getting smaller, now averaging 

about 3,500 square feet, almost like a postage stamp. 

Because of Ontario’s Cosmetic Pesticide Ban for 

residential use, homeowners can’t use any pesticides, so 

that ‘pride in the yard’ is dwindling.”

Obviously, one way to counter the challenges is through 

diversification. And Zander Sod is doing that very well, 

continually gauging the risk-to-reward factor in all areas, 

and taking bold steps to act on their decisions, whether 

that’s ramping up, cutting back, or adding something 

new. Another strategy they employ equally well is 

operational efficiency, combining innovative technology 

with commonsense practicality and excellent internal and 

external communications. 

Claus says, “We use computer programs for all of 

our order entry, invoicing, and accounts payable and 

receivable. We use a computer-based GPS system in 

our fleet for real-time tracking, both for more efficient 

equipment use and scheduling, and so we can see where 

each truck is and how fast it’s traveling to give our 

customers an estimated time of arrival (ETA) for their 

sod delivery. We don’t have a completely computerized 

field management system yet. We’re handling the 

harvesting and delivery logistics manually, plotting and 

tracking it using a spreadsheet-type file.”

Turf Services Manager Alexander Dickey runs that 

division and does their time scheduling. During unsettled 

weather, he decides where crews can work and where they 

can’t. Russ Matson is the dispatcher and soil production 

manager. He takes care of coordinating all the sod orders. 

The company’s peak-season employee total is 

approximately 50, including seasonal personnel. That 

drops to between 12 and 15 during the winter. Mike says, 

“We have two shops working all winter fixing all the iron, 

trying to avoid in-season down time.”

Claus says, “We hold general management meetings, 

approximately monthly, involving the entire management 

team. I occasionally will meet with our general manager 

and vice president of operations prior to the general 

Mike Zander’s family posed for this group picture. Standing (from left to 
right) are Mike, his wife Francine, and son Nicolas, and seated (from left to 
right) daughter Monique and son Daniel.
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Suz Trusty is co-editor of Turf News.

All photos courtesy of The Zander Family

meeting to determine what should be covered. The main 

points of discussion focus on any issues we might have, 

how to resolve them, and how to prevent them from 

happening again. It’s just the standard procedure that we 

continually exercise to reduce issues.”

Claus has incorporated drone monitoring into the 

management program, flying it to photograph their fields 

to provide images to post on the website as a marketing 

tool and to share weekly with the staff. “It gives a visual 

report of conditions. We can show our office personnel 

a shot of the trucks being towed in through the mud 

and then towed out to the middle of a 100-acre field, 

where the mud would be up to their knees. A picture is 

worth a thousand words when it comes to explaining why 

harvesting is slow this week.”

The photos are a turfgrass management tool, too. Stress and 

problem areas are more easily spotted from the aerial view than 

by looking across the horizontal plain. Claus also is planning to 

expand into infrared imaging by drone, acting on information 

shared by Dr. Doug Karcher in his presentation, “An Overview 

of Technology Tools Available for Sod Producers,” at the 2018 

TPI Conference.” (A video of this presentation is available 

online on TPI’s Turfgrass Education Center.) 

Claus says, “Infrared imaging would show mild stress too 

difficult to discern with the naked eye or the standard 

photo images the drone currently delivers. That’s especially 

important for early treatment of insect or disease issues as 

residential customers have zero tolerance for turf problems 

because of Ontario’s Cosmetic Pesticide Ban.” Mike adds, 

“It also would be helpful to know where the mild stress 

is occurring, so we could determine which areas need 

attention—and which don’t.”

Industry Involvement
Zander Sod’s involvement with TPI goes back a long 

time, starting when Fred first joined, began attending the 

Conferences, and then bringing his sons to them, too. Claus 

Zander served on the TPI Board of Trustees for seven years, 

including his stint as TPI President in 2010-2011. 

He says, “I truly enjoyed my time on the TPI Board. It was 

a great learning experience and I’m very thankful to all the 

others serving; they taught me so much. The friendships 

made during those years of working together will last a 

lifetime. There is so much to be learned amongst our peers, 

whether they grow warm- or cool-season grasses, many of 

the cultural practices are similar, and we all encounter the 

same personnel, customer, and business operational issues. I 

learn something new at every conference.” 

Claus and Mike have both served on the Board of the 

Nursery Sod Growers Association of Ontario (NSGA), 

and Claus served as President prior to serving on the TPI 

Board. Both remain active in that association as well.

Zander Sod Co. Ltd. is one of eight companies to be 

NSGA Green Certified, another indication of their 

forward thinking. (For details on the program, visit: http://
www.nsgao.com/green-certification.)  Claus says, “There’s 

a lot of misinformation and misinterpretation out there. 

Becoming Green Certified helps to make sure you’re doing 

everything correctly, which is what we should all be doing 

anyway. If something does go wrong, you can show that 

you’d done your due diligence to avoid and reduce the 

risks. It’s a step every company should take.”

Family Matters
The Zander family finds some time for fun as well. Claus 

reports that snowmobiling is a shared passion, usually 

between 4,000 to 5,000 miles (6437–8046 km) each 

winter. “In the summer months, we love to get out on 

our motorcycles. Last summer, Nancy and I rode from 

Cookstown across Canada to Yukon and up to Inuvik, 

Northwest Territories, that last 454 miles (730 km) all on 

shale gravel—the furthest north road in the country! Then 

we went south to Fairbanks, Alaska, on south through 

British Columbia, to San Francisco and then to Phoenix.” 

The bikes were in Albuquerque, NM, this spring, when 

Claus and Nancy planned to fly there and ride them home. 

Mike, and his wife, Francine, a registered nurse who 

works in a mental health position helping troubled youth, 

have three children. Daniel is 28, works in sales and lives 

three-hours away. He and his wife, Chantel, have a 2-year-

old, Anastasia. Nicolas is 25, a volunteer firefighter, who 

is currently working with his Dad. Monique, 22, will earn 

her degree in psychology this spring; then take a year off 

to work and decide her next step. Claus has no children.

There will be multiple options for Claus and Mike and 

Zander Sod Co. Limited in the future, and they are sure 

to calculate the risk-to-reward factor before determining 

which merit action.

Claus and Nancy visited the Arctic Circle on last summer’s motorcycle trip. 



41TPI Turf News  May/June 2018



42 TPI Turf News  May/June 2018

By Suz Trusty  

Lanie Carl has 

been awarded 

the four-year Dr. 

Henry W. Indyk 

Scholarship, which 

is administered by 

The Lawn Institute 

(TLI). Lanie is 

the daughter of Jay 

and Leigh Ann 

Carl, Carl & Son 

Turf, Harrisonville, 

Missouri. She will be 

starting her freshman 

year at California 

Polytechnic State 

University (aka Cal 

Poly) in San Luis Obispo, California, this fall, majoring 

in Environmental Engineering. 

Lanie says, “I ultimately made the choice to go to Cal 

Poly because they have a very unique ‘learn by doing’ 

philosophy. Instead of the first year or two of college 

being general education classes, you start taking classes 

for your major your very first semester. This is what really 

sets Cal Poly apart from other colleges to me.”

In her letter of recommendation, Harrisonville High 

School librarian and Student Council Sponsor Jeannie 

Wearing wrote, “Lanie is a driven and motivated 

young lady. Her grade point average is 4.03. She has 

taken so many Advanced Placement courses, that she 

is exceeding our grading system, better than perfect.” 

Advanced Placement courses require rigorous study, 

involve extra assignments, and include a testing 

component at the end of the school year. The student’s 

test results at the higher levels earn them college credit 

in those subject areas.

In his letter of recommendation, her golf coach 

and teacher of the Advanced Placement English 

Literature and Composition class, Brad Barbee, 

wrote, “Intellectual curiosity is a sometimes-forgotten 

component to success. Lanie shows this trait every day.”

Harrisonville High School didn’t have a Girl’s Golf 

Team, so Lanie and a few friends worked with the 

school to start one the beginning of her sophomore year. 

She played varsity all three years, serving as captain her 

junior and senior years. In her senior year, she advanced 

LANIE CARL 
Recieves Dr. Indyk Scholarship  

Suz Trusty is co-editor of Turf News.

to Sectionals where she shot the Harrisonville Girl’s 

Golf Team record low score at an 18-hole tournament.

During her years in Harrisonville High School, Lanie 

has proven to be a leader among her peers. As Barbee 

wrote, “Lanie possesses great leadership qualities.” 

Along with serving as captain of the Girl’s Golf Team, 

she has advanced from secretary, to vice-president, to 

president of DECA; served as secretary of the National 

Honor Society; vice president of the Science Club; and 

president of the Academic Club. Lanie was Student 

Council class president each year until, as a senior, she 

advanced to the position of executive vice president. 

Wearing also attested to Lanie’s organizational and 

leadership skills in several roles within the Student 

Council. She wrote this about Lanie’s success as chair of 

the Student Council parade committee, “This amazing 

young leader was directly responsible for making sure a 

40-float community-wide parade happened every year.”  

In her essay on how the turfgrass industry has shaped 

her personal character, Lanie wrote, “I have worked 

on my family’s sod farm, Carl & Son Turf, since I was 

14. When I started out, all I did was mow and help cut 

sod on the machinery. At first, I would be so nervous 

about messing up every time I helped cut sod. After 

practicing, cutting sod just became second nature.” 

And, “When I got older, I would go to jobsites and help 

unload the truck and lay the sod. Nothing in my life 

taught me hard work and teamwork like laying sod did.”

Lanie also wrote, “Being part of the turfgrass industry 

also taught me how to be a stronger person. Being a 

woman specifically in this industry is what made me the 

strongest.” She points to comments she received while 

working on the installation crew, such as “Wow, you 

work hard for a girl.” She further reports, “At times or 

in the moment things like this may have annoyed, or 

even angered me, but going through situations like this 

just makes me a more determined individual, and for 

that, in the end, I am grateful for the experience.”

Lanie extends a huge thank you to TLI and all the 

donors who contribute to the scholarship program. She 

says, “Receiving the scholarship made it possible for me 

to consider more college options, including those out-

of-state colleges where tuition costs are higher, to find 

the best match for my career goals. I really appreciate 

the support.”
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By Suz Trusty  

Emma Hedgpeth 

has been awarded 

a one-year Dr. 

Henry W. Indyk 

Scholarship, which 

is administered by 

The Lawn Institute 

(TLI). Emma is the 

daughter of Paul 

and Jill Hedgpeth, 

Columbia River 

Seed, Kennewick, 

Washington. 

She is a student 

at Washington 

State University 

in Pullman, 

Washington, who has completed her sophomore year 

and will be returning for her junior year this fall. 

She reports college is going very well, “It’s lots of fun 

and really productive.” Emma started her college career 

in pre-med, but after doing a medical internship last 

summer, she realized she didn’t want to be a doctor. She 

switched her major to business this semester and says 

it’s been a whole new world. She’s keeping her career 

path open for now, though she thinks her focus may be 

on marketing and advertising. She did an internship at a 

local credit union during high school in which she had 

to create marketing plans and then implement them at 

the small credit union branch she operated within the 

school and she thoroughly enjoyed that.

In her essay, “Grass and I,” which she submitted as part 

of her scholarship application, Emma wrote, “Working 

in the turfgrass industry taught me about hard work 

and provided me with the work ethic that fuels my 

independence and helps me achieve my goals in life.”

During the summers of 2013 through 2016, Emma 

worked at Columbia River Seed, on a seedstock 

production field. She says, “A seedstock field is really a 

bunch of “mini-fields” in one big field where seed purity 

and cleanliness are especially important.” 

Emma worked under the supervision of Jory Iverson, 

seedstock supervisor for Columbia River Seed. His 

letter of recommendation stated, “Emma Hedgpeth 

is one of those good helpers I hate to lose. She has 

been helping me for several years now and she is very 

EMMA HEDGPETH 
Recieves Dr. Indyk Scholarship  

valuable to CRS.” And, “Emma didn’t need to be taught 

how to work. I just had to show her what needed to 

be done and she would do it and show the others how 

to do it.” And, “You will be very hard pressed to find 

someone as polite, kind, honest, prompt and courteous 

as Emma.”

Harvesting is typically the toughest part of the seed 

production process. In her essay, Emma wrote, “It 

taught me to be diligent, providing me with the skills 

to persevere even when it is 100 degrees Fahrenheit in 

the shade, but the combine still needs to be cleaned.” 

And, “It taught me to be reliable, by entrusting me with 

heavy equipment and tasks that required precision and 

accuracy. It taught me to be inventive by making me a 

competent problem solver, especially with duct tape.”

Along with working in the business, Emma was able 

to attend a couple of the International Seed Federation 

(ISF) conferences overseas, one in Greece and one in 

Budapest, Hungary. She says, “Those were some of the 

greatest experiences, being able to see incredible things 

and being exposed to other cultures.” 

Emma further noted in her essay, “Participating in 

the turfgrass industry has allowed me to travel and 

has taught me to be sociable, and to create meaningful 

relationships with strangers, no matter where I am. It 

has taught me to appreciate other cultures, by bringing 

foreign guests into my home and making me a foreign 

guest in others’ homes. It has taught me how to count 

my blessings, by exposing me to people less fortunate 

than I and has given me a passion to be compassionate. 

It has taught me to be adaptable to my environment, 

by putting me in situations I would have never 

experienced otherwise.” 

Emma extends her thanks to The Lawn Institute and 

all those whose contributions fund the Dr. Henry 

W. Indyk Scholarship program. “I so appreciate their 

support. Receiving the scholarship is a huge help 

toward paying for my college expenses and assisting me 

in working toward my goal to graduate from college 

debt-free.”

Suz Trusty is co-editor of Turf News.
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THE UNIVERSITY OF TENNESSEE PRESENTS 
#POADAY ON FACEBOOK LIVE
By Karen Cooper

Approximately 1,100 viewers tuned in to the University 

of Tennessee’s (UT) #PoaDay on Facebook Live on 

March 28 to hear the latest research on annual bluegrass 

control in turf (mainly warm-season turfgrass) from UT’s 

turfgrass research team. This is the second year that UT 

has hosted #PoaDay in an online format.

According to Dr. Jim Brosnan, Associate Professor and 

the Director of UT’s Weed Diagnostics Center, this 

information is “especially relevant today with annual 

bluegrass control becoming more complex due to 

herbicide resistance issues. As land-grant educators, we 

are obligated to teach as many people as possible about 

effectively managing Poa in a sustainable manner that 

mitigates resistance.”  

For UT and their partner, 

AQUA-AID, Inc., the move 

to an online format has been 

successful. Prior to 2017, the 

event was held as an on-campus 

field day with 50-60 attendees 

for an hour-long program. In 

contrast, the 2018 Facebook 

Live event garnered more than 

3,300 views in the first week. It 

will remain online for the rest 

of 2018 through the Facebook 

pages of the University of 

Tennessee Turfgrass and 

AQUA-AID.

The event focused on viewing turfgrass plots treated in 

various ways at UT’s Turfgrass Research Center with Dr. 

Brosnan pointing out the strengths and weaknesses of 

each treatment. 

Viewers were able to prepare for the event by reviewing 

the plot treatment charts and meteorological data 

that impacted the studies which had been posted on 

the UT Turfgrass Weeds 

webpage (http://www.
tennesseeturfgrassweeds.org/
Pages/PoaDay.aspx) prior to 

the broadcast. 

The charts were especially 

helpful for following along 

during the event and those 

who had downloaded them 

prior to the online event were 

able to make notes directly 

on the charts. To improve 

the learning experience, 

participants in the live 

#PoaDay event were able to 

ask questions through the 

Facebook Live platform during 

the presentation.

Bill Brown, CGCS, Director of Brand Development 

for AQUA-AID, believes this platform is ideal for the 

delivery of important, time-sensitive information during 

what is usually an extremely busy time for sod growers 

and turfgrass managers. “We have gone through a 

paradigm shift when it comes to delivery and digestion 
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of information. Very few have time or can afford to travel 

to large educational events for professional development. 

Family time is valued more now.” 

While this platform has proved to be efficient and effective 

for specific types of information, it is not intended to be a 

substitute for traditional, in-person learning opportunities. 

The University of Tennessee, like most other land-grant 

universities, will continue to 

hold their annual traditional-

style field day in late summer. 

Brown added, “Virtual field 

days such as #PoaDay are a 

great tool to provide education, 

but certainly don’t replace good 

networking. Events like this will 

never fully replace the industry’s 

staple events, but they certainly 

provide additional tools and 

opportunities at a very low cost 

of time and money.”

AQUA-AID is the official 

importer of Imants equipment, 

which is sold under the Campey 

Imants brand name in North 

America. Campey Imants has 

been a TPI member since 2013.

In addition to presenting novel programs such as #PoaDay, 

several members of UT’s turfgrass research team have 

active projects that are of importance to the sod industry. 

Dr. Brosnan is currently running a turfgrass trial at Tri-

Turf Sod Farms, Inc. with TPI member Jason Pooler that 

is testing Poa control in Tifway Bermudagrass. He will be 

initiating a new study at Tri-Turf this summer focusing on 

the use of herbicides in combination with fraze mowing 

for total bermudagrass control (i.e., turning a field over 

from one species to another, or one cultivar to another). 

Dr. John Sorochan, 

Distinguished Professor 

of Turfgrass Science and 

Management, oversees the 

UT location for variety testing 

for the National Turfgrass 

Evaluation Program (NTEP). 

Much of his research involves 

collaborating with turfgrass 

breeders from several 

universities and TPI-member 

seed companies to prescreen 

potential turfgrass varieties 

before they go to market. He 

also is currently working with 

TPI member David Doguet, 

of Bladerunner Farms, Inc., 

to evaluate several ultradwarf 

zoysiagrasses for use as putting green surfaces in the 

transition zone. In addition to these projects, he has 

worked with growers around the world to assist in 

production practices from basic maintenance programs to 

variety testing to international import/export issues. Dr. 

Sorochan also serves as the Director of the UT Center for 

Athletic Field Safety. 

Dr. John Stier, UT’s Associate Dean of the College of 

Agricultural Sciences and Natural Resources, has an active 

research project that is currently being funded in part 

by The Lawn Institute (TLI), Documenting Water Use in 
Turfgrass in the United States.

TPI members individually, and turfgrass sod producers 

world-wide, benefit from networking with these 

turfgrass researchers. Working together, we can grow 

the turfgrass industry.

Karen Cooper is associate executive director of  
Turfgrass Producers International.

n grow 
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ROOTED IN RESEARCH

By Susana Milla-Lewis, PhD, & Jennifer A. Kimball, PhD

Edited for “Rooted in Research” by Casey Reynolds, PhD

There are approximately 30 different species of turfgrasses 

commonly found throughout the world, and each has its 

own set of characteristics that make it uniquely adapted 

for use. These adaptations can be grounded in climate, 

rainfall, mowing height, stress tolerance, sunlight 

requirements, etc., but among all of the different turfgrass 

species used today, few are as unique as those found in the 

Zoysia genus. Zoysiagrasses are thought to have originated 

in a region of the world that spans as far north as Japan 

and southeast China, and downward through Malaysia 

and into New Zealand. There are at least 11 recognized 

species within the Zoysia genus, with at least three of 

them commonly used as turfgrass. These include Japanese 

zoysiagrass (Zoysia japonica), Manilagrass (Zoysia matrella), 

and Mascarenegrass (Zoysia pacifica, previously identified 

as Zoysia tenuifolia). Historically speaking, zoysiagrass 

cultivars used for turfgrass have often been ‘very generally’ 

grouped into these three categories based mostly on leaf 

texture, but also on their shade tolerance and other traits. 

For example, coarse-textured zoysias have typically been 

thought of as Z. japonicas while fine-textured zoysias 

were considered Z. matrellas or Z. pacificas. As a result, 

some zoysiagrass cultivars have been misclassified with 

many intermediate types simply being called japonicas or 

matrellas. However, recent genetic research is shedding 

light on the inter-connectedness of these species and the 

diversity in traits they each produce. 

GENETIC RESEARCH SHINES LIGHT INTO 
ZOYSIA’S FAMILY TREE 

Figure 1
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Zoysiagrass species are cross-fertile and easily interbreed 

with one another. This is somewhat uncommon as the 

definition of species revolves around being reproductively 

isolated. While crosses between different zoysiagrass 

species can occur naturally, they are also often used by 

plant breeders as a means of mixing traits of interest into 

new and improved cultivars. Consequently, intermediate 

types between species are not unusual and a continuous 

range of variation exists in the Zoysia genus for many 

morphological traits. A few examples of this include 

cultivars like Cavalier, Crowne, Zeon, and Zorro. While 

these cultivars typically have finer texture than Z. japonicas 
like Zenith or Chinese Common, they don’t have texture 

as fine as many Z. matrellas such as Diamond or L1F. 

The wide range in leaf texture that exists among the 

zoysiagrasses listed in Figure 1 is an example of not only 

the variation that exists between various zoysia species, 

but also the shared traits in which they overlap. These 

intermediate types can be difficult to classify and their 

relationships with other zoysia species have not always 

been clearly understood. 

In order to investigate this, researchers at North Carolina 

State University (Raleigh, NC), in collaboration with the 

University of Florida, USDA-ARS in Tifton, GA, and 

Blue Moon Farms conducted a study which evaluated 

62 zoysiagrass cultivars and collections representing 

five different zoysia species: Z. japonica, Z. matrella, 

Z. machrostachya, Z. minima, and Z. sinica. In order to 

determine the true genetic relationships among these 

individuals, DNA markers were used to investigate 

their genetic constitution. Molecular or DNA markers 

are changes in short sequences that occur at specific 

locations on an individual’s DNA. When individuals 

have differences in those sequences, they can be used to 

distinguish one individual from another. In this case, 

55 DNA markers were evaluated and the relationships 

among the 62 zoysiagrasses included in this study were 

determined based on differences in their sequences. 

For example, if Meyer were to have a lot of markers in 

common with Zenith and just a few markers in common 

with Diamond, then Meyer would be more genetically 

similar to Zenith and therefore more closely related to it. 

After analyzing the commonalities and differences 

between each pair of zoysiagrass samples, a tree of 

relationships was established that reflected not only the 

relationships among zoysiagrass species, but also the true 

delineation between them. This is useful in determining 

where commonly used zoysiagrass varieties should be 

properly classified. The zoysiagrass tree of relationships 

presented in Figure 2 indicates that the 62 zoysiagrass 

samples analyzed fell into four sub-groups, or clusters. 

Cluster I includes true Z. japonica cultivars, while 

Cluster III includes true Z. matrella cultivars. Cluster II, 

consisting of hybrids, is right in the middle of both species. 

More importantly, Cluster II is divided into two sub-

groups: Hybrid I which includes Z. japonica x Z. matrella 
hybrids that have a higher contribution of genetic material 

from Z. japonica, and Hybrid II which are also hybrids 

between the two species but have a higher contribution of 

Z. matrella genetic material. To validate the DNA marker 

results, information on flowering characteristics from the 

62 samples was also collected. These included peduncle 

width, pedicel length, raceme length, number of seeds 

per raceme, seed length and seed width for a number of 

flowers per entry. This is an important step because these 

are the characteristics that have been traditionally used by 

botanists to classify the 350,000+ species of the world’s 

flowering plants.

Figure 2
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Identity Common species designation Marker-based 
species designation

29-2 Z. japonica Z. japonica
Belair Z. japonica Z. japonica
Cashmere Z. matrella Z. matrella
Cavalier Z. matrella Hybrid II
Chinese Common Z. japonica Z. japonica
Compadre Z. japonica Z. japonica
Crowne Z. japonica Hybrid I
DeAnza Z. japonica Hybrid I
Diamond Z. matrella Z. matrella
El Toro Z. japonica Hybrid I
Emerald Z. japonica x Z. pacifica Hybrid II
Empire Z. japonica Hybrid I
Empress Z. japonica Hybrid I
GNZ Z. japonica Hybrid II
Himeno Z. japonica Z. japonica
JaMur Z. japonica Hybrid I
L1F Z. matrella Z. matrella
Marion Z. japonica Hybrid I
Matrella Z. matrella Hybrid I
Meyer Z. japonica Z. japonica
Midwest Z. japonica Z. japonica
Palisades Z. japonica Hybrid I
PristineFlora Z. matrella Z. matrella
Rollmaster Unknown Hybrid II
Royal Z. matrella Hybrid II
Serene Z. japonica Hybrid I
Shadowturf Z. matrella Z. matrella
Southern Gem Z. japonica Hybrid I
UltimateFlora Z. japonica Z. matrella
Victoria Z. japonica Hybrid I
VJ Unknown Hybrid II
Y2 Z. japonica Hybrid II
Zenith Z. japonica Z. japonica
Zeon Z. matrella Hybrid II
Zorro Z. matrella Hybrid II

Table 1. Morphological- versus marker-based classification of zoysgrass 
commercial cultivars. 

Table 1
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Susana Milla-Lewis, PhD, is associate professor of Crop Science 
at North Carolina State University. Jennifer A. Kimball, PhD, is 
assistant professor in the Department of Agronomy and Plant 
Genetics at the University of Minnesota. Casey Reynolds, PhD, 
is executive director of Turfgrass Producers International.

This research was performed by the North Carolina State University 
Turfgrass Breeding Program (https://nctbg.wordpress.ncsu.edu/) and was 
published in the academic journal Crop Science 53:285-295.

The results in Table 1 show the presence of a large number 

of cultivars that have previously been misclassified. Many 

of the cultivars historically thought of as Z. japonicas or 

Z. matrellas are actually hybrids carrying genetic material 

from both species. For example, cultivars previously 

considered Z. japonicas that are actually hybrids include 

Crowne, DeAnza, El Toro, Empire, Empress, GNZ, 

Jamur, Marion, Palisades, Serene, Southern Gem, 

Victoria, and Y2. All of these cultivars were more 

genetically similar to Z. japonica than Z. matrella except 

for GNZ and Y2. Cultivars previously considered matrellas 

that are actually hybrids include Cavalier, Matrella, Royal, 

Zeon, and Zorro and all of them had more markers in 

common with Z. matrella than Z. japonica, except for 

Matrella which, despite its name has more in common 

with Z. japonica. 

Looking at the data for the inflorescence traits that were 

collected, not only were the Z. japonica, Hybrid I, Hybrid 

II and Z. matrella groups different from each other for 

these traits, but Hybrid I measurements were closer to 

those of Z. japonica and Hybrid II measurements were 

closer to Z. matrella (Figure 3). These observations further 

support the DNA results indicating the presence of 

hybrids among various zoysiagrass species.

 

So, what does this all mean? This study not only verified 

the presence of interspecific hybrids between Z. japonica 

and Z. matrella, but more importantly it was able to tell us 

that these hybrids are the reason for the continuous range 

of variation commonly observed between the two species. 

When these hybrids were divided into their own groups, a 

clear separation between the two species could be observed 

for the majority of the traits analyzed. In other words, 

it’s not that Z. japonica and Z. matrella species are so 

variable that they overlap, but instead it’s the presence of 

interspecific hybrids between the two species that makes 

it appear that way. The reality is that once these hybrids 

are accounted for, there is a clear distinction between 

Z. japonica and Z. matrella species with the presence of 

hybrids in the middle.  

All graphics, tables and photos courtesy of the North Carolina State 
Turfgrass Breeding Program.

Figure 3

A working knowledge of this new information on 

relationships between zoysiagrass species is helpful in 

many ways. One, it can help plant breeders to exploit the 

variation present in germplasm collections for improving 

important performance and appearance traits. Two, it 

may help sod farmers, golf course superintendents, and 

landscape industry personnel develop management plans 

more tailored to the specific zoysiagrass species they are 

managing. The significant presence of hybridity in Zoysia 

highlights both the historical and future importance of 

hybrid-based breeding strategies in the genus. Moreover, 

it provides further support to the hypothesis from a group 

of researchers in 1955 who suggested that what we now 

call Zoysia species are not really separate species but rather 

subpopulations or ecotypes of the same species.

Thus, the question, “Is Z. japonica really a different species 

than Z. matrella or Z. pacifica?” will continue to merit 

research by plant breeders and geneticists.

Researchers examine Zoysiagrass plots at North Carolina State University. 
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TUCSON EDUCATION SESSIONS  
AVAILABLE NOW ON TEC
Did you miss one of the outstanding educational sessions 

at the 2018 International Education Conference & Field 

Day? Or would you like to review content from one of the 

presentations you attended? You can see the 2018 sessions, 

as well as many from the 2016 and 2017 conferences, 

on TPI’s Turfgrass Education Center (TEC), posted on 

the TPI website www.TurfGrassSod.org. Check out these 

highlights of the 2018 Education Conference as provided by 

TPI Associate Executive Director Karen Cooper.

“Meeting the Challenges of Leadership in Today’s 

Workplace,” presented by Lynda Pinnington, PhD, 

Pinnington Training & Development.

Your workforce is one of your biggest assets as a company. 

A motivated, hard-working, happy staff will help your 

business be more successful. Dr. Pinnington’s presentation 

addressed how to solve some of your most pressing 

staff-related challenges by creating a better working 

environment, improving employee engagement and 

motivation, attracting and retaining good employees, and 

understanding how generational differences impact the 

workplace and working relationships. 

“Partnership Is the New Leadership,” presented by Ty 

Bennett, CEO, Entrepreneur, and Best-Selling Author.

Over the last five years, a survey of more than 5,000 

leaders asked what they wanted from their people 

and the answer was, consistently, commitment. 

Commitment is formed through a leader’s approach to 

building relationships, providing value, creating buy-

in, and communicating with influence. In his dynamic 

presentation, Ty Bennett used case studies of leaders 

and organizations 

whose culture and 

growth is built through 

partnership-based 

leadership. The takeaway: 

You will be armed with 

proven strategies and 

techniques to increase the 

leadership and overall  

commitment of your  

people. 

“Who Dun-it? Fraud and Ethics in the Workplace,” 

presented by R. Kevin Cross, CPA, Author, Financial 

Counselor, and Federal Tax Expert. 

Just as the FBI utilizes the knowledge of former criminals, 

this session provided an opportunity to glean from a 

convicted fraudster. This interactive presentation about fraud 

and ethics in the workplace was provided by an individual 

who embezzled thousands of dollars from his employer (the 

Broward County Sheriff’s 

Department), got involved 

with the Mob, and spent 

time in prison for his crime 

before changing his ways 

and becoming a CPA.

“Ain’t Nuthin’ Like the Reel Thing: Natural Turf versus 

Synthetic Surfaces,” presented by John Sorochan, PhD, 

Distinguished Professor of Plant Science, University of 

Tennessee.

One of the leading issues in our industry is a comparison 

between natural and synthetic surfaces. This realistic 

discussion about the benefits and challenges of natural 

turf vs. synthetic surfaces was provided by Dr. John 

Sorochan, a member of TPI’s research committee and 

international consultant on sports field performance, who 

serves as the Advisor on Field Safety and Performance for 

the NFL Players Association. “Why My Sod is Better: 

Communicating the Value of Natural Turf,” Dr. Sorochan’s 

second session provided details on the science and technical 

facts that can help convince officials and buyers in your area 

that natural turf is the best solution for their needs.

“An Overview of Technology Tools Available for Sod 

Producers,” presented by Douglas Karcher, PhD, Professor 

of Horticulture, University of Arkansas.

Dr. Karcher presented an unbiased, research-based 

assessment of some of the new tools and technologies that 

are being marketed for sod producers, including: moisture 

management tools, smartphone apps, and the use of drones 

for remote sensing to assess general turf health and stress. 

He addressed what works, what doesn’t, and what you can 

do with the information gained through these tools. 

Managing Stress and Avoiding Burnout,” presented by Lisa 

Goatley, MS, LPC, The Cascade Group Blacksburg, VA.  

Turfgrass producers face a multitude of stressors in their 

professional lives. It’s difficult to meet the expectations 

of your clientele, and even yourself; the uncertainties of 

Mother Nature create stress; budgetary and labor limitations 

are problematic; long and uncertain hours are hard; and 

balancing family demands creates conflicting priorities. 

Setting boundaries around work life and family life can be 

difficult in a family business. This presentation addressed 

techniques to assist you in managing stress to avoid burnout.

Ty Bennett’s dynamic presentation 
provided strategies and techniques 
to increase the leadership and overall 
commitment of your people. 

The interactive presentation on 
avoiding fraud by R. Kevin Cross was 
an eye-opener for attendees. 

 Photos by Steve Trusty
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TIPS TO PREVENT DISTRACTED DRIVING 
Statistics show that driver distraction is one of the leading 

causes of traffic accidents. According to the American 

Automobile Association, drivers conversing on mobile 

devices, whether hands-free or hand-held, are up to four 

times more likely to be involved in a crash. Drivers engaged 

in visual-manual interactions with cell phones, such as 

texting, are eight times more likely to be involved in a crash 

than those who are focused on the road.

Crashes can happen almost instantly. Taking your eyes off 

the road for even two seconds doubles your risk of being in a 

collision. At a speed of 35 mph, you will have travelled over 

100 feet without looking at the road in front of you. Even 

checking a text message for 5 seconds at highway speed 

means you will have likely traveled almost the length and a 

half of a football field without looking at the road.

Here are some tips for employers and workers to help avoid 

driver distraction:

Employers can:
• Educate workers on the risks of distracted driving.

• Instruct workers to have a voicemail message that 

indicates they are driving and cannot respond to calls.

• Ensure work schedules are established that allow 

employees to focus on driving, and not their phones, 

while operating a vehicle.

• Use or install hands-free devices if phone calls are 

absolutely necessary for work.

Workers can:

• Avoid using the phone or device.

• Have a voice mail option and allow it to pick up 

messages. Let it tell your caller you will phone them 

back after you have parked.

• Pull over to a safe location to make or take a call or 

check a text. Pull out of the flow of traffic especially 

when on a major highway (do not stop on the shoulder).

• Have a passenger answer or place the call.

• Use a hands-free device when using the phone 

(e.g., voice activation, single touch) but remember 

the activation process and conversation itself is 

still a distraction.

• Make sure other devices are mounted (not moving 

around) while driving.

• Pre-program commonly used numbers.

• Pause conversations if driving conditions become 

hazardous (e.g., rain, snow, construction, heavy traffic).

This article is reprinted from The Health and Safety Report a 
free monthly newsletter produced by the Canadian Centre for 
Occupational Health and Safety (CCOHS). You can subscribe at 
http://www.ccohs.ca/
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SAVE THE DATE

2019

TPI SUMMER CONVENTION
& FIELD DAY

MINNEAPOLIS | JULY 23-25, 2019

Field Day Host:

Wagner Sod Farm | Farmington, MN
www.wagnersod.com
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NATIONAL CHERRY BLOSSOM FESTIVAL 
GREENSCAPE CORRIDOR BIKE RIDE
By Geoffrey Rinehart and Kevin Morris

The fourth annual National Cherry Blossom Festival 

(NCBF) Greenscape Corridor Bike Tour, co-sponsored by 

NCBF, BicycleSPACE, the National Turfgrass Federation 

(NTF), and the US National Arboretum, took place on 

Sunday, April 8. The primary purpose of the tour is to 

provide an opportunity for participants to gain insight and 

understanding of the importance of four of Washington 

DC’s “culturally historic” landscapes; gain an appreciation 

for the environmental, recreational, and functional roles 

that turfgrass plays within these landscapes; and promote 

bicycling as an enjoyable way to sightsee the city. 

The Tour
The event began at BicycleSPACE in Adams Morgan 

and included stops at the cherry grove at Hains Point, 

the National Mall, the Smithsonian Institution, and the 

‘Grass Roots’ exhibit at the US National Arboretum. 

Just under 60 cyclists gathered at the store for the 11:30 

a.m. start of the 13-mile ride. The cycling route included 

Pennsylvania Ave (in front of the White House), 14th 

Street and past the Washington Monument, and around 

the Tidal Basin to East Potomac Park. 

Steve Hazelton, National Park Service ranger, provided a 

20-minute interpretive presentation at Hains Point (across 

the Potomac River from National Airport), highlighting 

the history of the famous cherry trees in DC, as well as 

the draining of the marsh in that area, followed by the 

construction of the Tidal Basin. Did you know that the 

original batch of 2,000 cherry trees were sent from Japan 

in 1910, but had to be burned due to disease and insect 

infestation? The 1912 batch was the start of the plantings 

around the Tidal Basin and other locations in DC, but 

most of those original trees are gone, mainly due to soil 

compaction and general stress from high visitation.

Next, the group cycled to the National Mall where Joe 

Doherty, University of Maryland graduate student, gave 

an update on the recent turf renovations and explained his 

research on the turfgrass microbiome. 

Just around the corner from the Mall turf, the group visited 

a new tour stop, the Smithsonian Institution. Smithsonian 

gardens personnel Alex Dencker and Matt Millage provided 

information on their various gardens at the different museums, 

their philosophy and goals, and the challenges of maintaining 

gardens in an urban setting. Bike riders asked some excellent 

questions at both of these stops, highlighting the importance 

of providing outreach and education to the public about lawns 

and landscapes, particularly in urban settings.

The cyclists then travelled to the last tour stop, the 

US National Arboretum’s ‘Grass Roots’ exhibit. Light 

refreshments consisting of granola bars, trail mix, fruit, 

and water were served to the ride participants. Geoff 

Rinehart, ‘Grass Roots’ coordinator, provided a 20-minute 

‘Grass Roots’ exhibit tour. 

Achieving Goals
This event has been successful in achieving its primary 

purpose in each of its four years. Even though unusually 

cold weather reduced rider numbers this year (about 

150 had originally signed up), the event was still well 

received by participants. BicycleSPACE hosts formal and 

informal rides every weekend, but the Cherry Blossom/

National Greenscape Corridor ride is one of their favorites. 

Hopefully, we can continue this ride for many years into 

the future. NTF extends thanks to their partners: the 

National Cherry Blossom Festival, the National Park 

Service, the Smithsonian Institution, the US National 

Arboretum and BicycleSPACE!  

Starting out Sightseeing 

Cherry Blossoms Hains Point

Smithsonian Institution Grass Roots big picture

Geoffrey Rinehart is ‘Grass Roots’ coordinator. Kevin Morris is 
president of the National Turfgrass Federation (NTF) and executive 
director of the National Turfgrass Evaluation Program (NTEP). 

2018
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HAPPENINGS
Tri-Turf Sod Farms, Inc. Co-Founder Passes

It is with heartfelt sadness that we report the passing of 

longtime member Carleton "Carl" Pooler, Sr. 

Mr. Pooler, age 81, of Paris, TN, passed away Wednesday, 

February 21, 2018, at Henry County Medical Center. 

Carleton D. Pooler was born December 27, 1936, in 

Skowhegan, Maine, to the late Levi Pooler and the late 

Ernestine Bisson Pooler.

On February 6, 1959, he married Georgia Wood Pooler and 

she survives in Paris, TN. He is also survived by a daughter, 

Maureen (Hal) Perry of Como, TN; three sons: Carleton 

Pooler Jr. of Nashville, TN, Mike (Rhonda) Pooler of Paris, 

TN and Jason (Tina) Pooler of Paris, TN; a sister, Laurel 

Pooler of Bangor, Maine; eleven grandchildren and nine 

great grandchildren. Besides his parents, Mr. Pooler was also 

preceded in death by a son, William Andrew Pooler; a sister, 

Theresa Pooler; and a brother, Oliver Pooler.

Mr. Pooler was a Veteran, having served in the United States 

Marine Corps. He drove for Trailways Bus in Philadelphia 

and co-founded Tri-Turf Sod Farms, Inc. in Paris along with 

his sons, Jason and Mike in 1991. He retired in 2008. He 

loved his family and traveled to every state in his motorhome.

Memorials may be made to: Boys Scout Troop #22, c/o: 

Trinity United Methodist Church, Attn: Tom Beasley, 409 

North Wilson Street, Paris, TN 38242.

Steve Tubbs Retires from TMI After 44 years in 

Turf Industry

An email was forwarded to Turf News the end of March. The 

email had been sent out to an unknown list of Steve Tubbs’ 

contacts announcing his retirement. The following has been 

excerpted from that email which he sent on November 9. 

Subject:  

Do not go gentle into that good night-Dylan Thomas

I am remiss at not writing to you all sooner, but I mistakenly 

thought that if I avoided verbalization, my retirement would 

seem less real.

I have spent a whopping 44 years in the grass seed industry, 

34 of those years as proprietor of Turf Merchants, Inc. 

Now, at 66 years of age, I just felt it was time for me to go. 

TMI has been through several incarnations in 34 years as 

customers, products, and delivery systems changed, and I 

am sure it will continue to adapt to a rapidly evolving future 

driven by technology. I needed to get out of the way for that 

to happen.

TMI has always been on the forefront of outsourcing and 

adapting to change, and my sale of stock to John Cochran 

anticipates the next phase of evolution in our industry as 

seed growers become more basic in varietal acquisition and 

production, and seed companies evolve into more of a service 

orientation requiring less personnel, assets and capital employed.

I hope this is not goodbye, I am sure to see many of you again 

in my remaining travels through life. I will always champion 

causes for TMI and hope to remain its goodwill ambassador 

as long as I draw breath. In the meantime, thank you for 

giving me a helluva ride and a life beyond compare.

 All my best, always

Steve Tubbs 

Steve can be reached at stubbs1951@gmail.com

Bobby Winstead Inducted into Special Hall of Fame

TPI member and past president, Bobby Winstead, is the 

latest Inductee to the Paul Piper Distinguished Alumni Hall 

of Fame. The award is given by Briarcrest Christian School, 

Memphis, TN, each year to an alumnus who has shown 

outstanding achievement in their professional career and/

or have been recognized for their influential leadership and 

support of educational, civic, religious or charitable causes. 

This award was established in 2004 and is named in honor and 

in memory of Mr. Paul Piper, a highly successful Christian 

entrepreneur whose foundations have provided financial 

support to so many causes. Briarcrest Christian School 

will always appreciate and remember his generous support. 

Winstead was a member of the Class of 1978. The Award was 

announced on April 6.

Robert (Bobby) Winstead, Jr., Winstead Turf Farms, Inc., 

Arlington, TN, has been active on various TPI committees. 

He served as a TPI Board of Trustees member from 2003-

2006, then as the association’s Secretary-Treasurer, and Vice-

President. He was TPI President for 2012-2013. Winstead also 

served as the host for TPI’s 2006 Field Day which drew over 

one thousand visitors from around the world to the Memphis 

area. In addition, Winstead has been active in the Memphis 

area Home Builders Association, the Tennessee Turfgrass 

Association and many civic organizations such as the Memphis 

and Arlington Chamber of Commerce and the Better Business 

Bureau. Other awards include the 2012 Professional of the 

Year Award from the Tennessee Turfgrass Association.n.
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TURF INDUSTRY NEWS
SiteOne Opens New Atlanta Agronomic Sales Center

SiteOne Landscape Supply has opened a new agronomic sales 

center for the Atlanta area in Doraville, GA.

The 30,000-square-foot facility officially began operations 

in late February. The new facility will enable SiteOne to 

stock up to 880 tons of bagged agronomic material to serve 

customers who frequently purchase large quantities of 

fertilizer and control products. This facility also offers a wider 

assortment of these products. Landscape tools and supplies, 

irrigation equipment, landscape lighting and golf course 

accessories are also available.

Susana Milla-Lewis Named University Faculty Scholar

Dr. Susana Milla-Lewis was recently selected as a 2017-18 

University Faculty Scholar. This prestigious university program 

recognizes and rewards emerging academic leaders who turn 

research into solutions to society’s most pressing issues.

Recognized faculty are dedicated to serving the university 

community and their respective fields through scholarship, 

research and engagement. Dr. Milla-Lewis has established 

an outstanding turf grass breeding and genetic program at 

NC State University. Her principal research interests are in 

germplasm characterization and development of breeding 

populations, as well as the utilization of new technologies in 

association with conventional breeding methods for turfgrass 

improvement.

Ohio State Releases Fungicide Guide

The latest edition of "Families of Fungicides for Turfgrass" was 

released in January by The Ohio State University Department 

of Plant Pathology.  The plant pathology team of Joe 

Rimelspach, PhD, Todd Hicks and Francesca Peduto Hand 

compiled all the information.

The guide includes information such as the name of the 

active ingredient, FRAC code (Fungicide Resistance Action 

Committee), trade names, mode of action, and concerns 

about resistance on dozens of fungicide products, including 

chlorothalonil, iprodione, mancozeb, new products like 

mandestrobin, and more than 30 others.

The single greatest concern surrounding fungicide use, 

besides efficacy, is the threat of resistance. The latest version 

of the OSU guide includes information on combination 

fungicide products, as well as FRAC codes for each, to help 

those who need to know make more informed decisions.

"This way, people can quickly know what families are in 

those combination products," said Rimelspach. "The guide 

can help them understand things a little better and make 

better choices. They can manage rotation to help manage 

resistance, so they're not using the same family of product 

over and over again. The guide can be found at https://
turfdisease.osu.edu/sites/turfdisease/files/imce/Fungicide%20
chart%2012918.pdf

University of Arkansas video summarizes earthworm 

management research for turfgrass industry

Earthworms are an important part of soil health, but their 

habit of pooping on the soil surface, commonly called casting, 

has made them a difficult-to-manage nemesis for turfgrass 

managers. Lack of study on this issue had created somewhat 

of a vacuum of best management practices in this area, 

according to Mike Richardson, PhD, University of Arkansas 

professor of horticulture and turfgrass expert. However, in 

her graduate studies at UA, Paige Boyle examined how sand 

topdressing affects worm cast, or vermicast, production. She’s 

now continuing her ecological studies with a Presidential 

Dissertation Research Fellowship at Utah State University. 

Boyle’s Arkansas findings are documented in a new video 

produced by the University of Arkansas System Division 

of Agriculture, with support from the United States Golf 

Association at: https://youtu.be/AZbVKtd9MsU.

Bayer Expands Marketing Team

Environmental Science, a business unit of the Crop Science 

division of Bayer, appointed Kayla Brugman to T&O product 

manager and Alison McFee to herbicide product manager.

“We’re thrilled to welcome Kayla and Alison to our team,” 

said Glenn Rougier, head of marketing for the Bayer Turf 

& Ornamentals business. “With extensive backgrounds 

in customer analysis and strategy, as well as deep industry 

expertise, both are uniquely positioned to understand core 

customer needs and lead short- and long-term marketing 

plans that deliver the best possible value to our customers.”

Brugman will manage ongoing collaboration with the 

broader product management team in the conceptualization, 

planning and implementation of strategic marketing 

plans that effectively address the evolving needs of Bayer 

customers. Brugman joined the Crop Science division of 

Bayer in 2014 as a member of the Commercial Excellence 

Leadership Program where she led projects and completed 

rotations in customer strategy, marketing communications 

and product management. Brugman earned a Bachelor of 

Science and Master of Business Administration degrees from 

Iowa State University.

McFee will collaborate with product development, regulatory, 

supply chain and customer service teams to harness customer 

insights and develop comprehensive marketing plans for the 

herbicide portfolio. In her five years with Bayer, she most 

recently served as programs and incentives manager for 

the Bayer Crop Science division. In this role, she ensured 

implementation and optimization of local pricing strategies 

to meet strategic business objectives. She holds a Bachelor 

of Business Administration in marketing with a minor in 

communications studies from the University of Iowa. 
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TURF INDUSTRY NEWS
Project Evergreen to Start Phase II of Detroit Park Project 

in June

The seeds, both literal and figurative, that were planted last 

November at Detroit’s Pingree Park will start to grow again on 

June 8-9 when Project EverGreen and its partners begin phase II 

of the park’s renovations.

New walkways and a natural landscape amphitheater will be 

added to the 18-acre park on the Detroit’s east side that received an 

extensive makeover last fall. The initial phase of the project included 

updated landscaping for beauty and safety, renovating sports fields 

with improved grass surfaces, reviving welcoming gathering spaces 

and pruning old trees for safety reasons and to allow for new 

growth to provide much-needed shade in the heat of the summer. 

In addition to the environmental benefits and better park access, 

the renovation project boosts the health and well-being of the 

neighborhood and its residents, raises home values, and serves as a 

spark for nearby community development and connection. 

The project is a collaborative effort between the City of Detroit, 

local businesses, green industry suppliers and Project EverGreen, 

whose mission is to bring people together through greener, 

healthier, cooler parks that capture carbon and result in cleaner air.

In Detroit, Magna International donated the initial seed money 

to get the project off the ground and has been joined by Lear 

Corporation, Quicken Loans and Meijer. Together, these 

companies have donated $176,000 to the Pingree Park project.

Green industry suppliers, who have contributed financially and in-

kind, to the project include: Advanced Turf Solutions, BASF, Billy 

Goat, Cool Planet, Emery Agro Green, Greenworks, Kujo Yard 

Wear, Lush Lawn, Nufarm, PBI-Gordon, Real Green Systems, 

Spring-Green, Superior Groundcover, The Davey Tree Expert 

Co., Sipcam Agro, Sport Field Solutions, Troy Clogg Landscape 

Associates, Turf Systems, United Turf Alliance and Weed Man.

“Pingree Park and the people living in the surrounding 

community are the real winners,” says Cindy Code, executive 

director of Project EverGreen. “With generous financial and 

in-kind support, this park will get a much-needed facelift. The 

improved park space will result in a greener, healthier, cooler park, 

functioning as the lungs of the neighborhood.”

Updated STMA PCI Now Available

With the help of Dr. Brad Fresenburg, STMA has updated the 

Playing Conditions Index (PCI) to conduct a Field Performance 

Study to investigate if it is possible to determine when a field 

becomes unsafe for athletes.

The PCI is now available in a digital format for both natural grass 

fields and synthetic turf fields. It is a protected Excel spreadsheet 

and users can only enter information in the cells that allow entry. 

The spreadsheet can be saved under different file names by the 

field manager to maintain records for each field. Not only does the 

spreadsheet automatically generate a PCI for the field being tested, 

but it also provides immediate feedback to sports turf managers 

about areas of the field that need attention if unsafe conditions are 

present. The digital format allows the spreadsheet to be used as 

many times as needed to maintain records for all fields.

Over the course of time, STMA hopes to develop a database that 

will help bring managers closer to making informed decisions about 

when fields become unsafe by identifying trends with field usage. 

STMA developed the Playing Conditions Index (PCI) to help 

members assess the playability of their fields. The original tool 

was developed in 2008 with the motivation to gain more respect 

for sports turf managers efforts in managing their fields. Dr. 

Brad Fresenburg has updated the tool to further address the 

complexities involved in conditioning sports fields for safety, 

playability, and fan enjoyment.

New Jersey Judge Reopens Case Linking Lawn Fertilizer 

to Cancer

A judge in New Jersey has reopened a case against fertilizer 

manufacturer Scotts claiming that a filler used in their 

popular Turf Builder product was contaminated with the 

cancer-causing compound asbestos.

“The New Jersey suit was brought on behalf of Lorenz 

Brandecker, a cabinet maker from Wayne, New Jersey. His 

July 2012 suit claimed that his twice-yearly use of Scotts Turf 

Builder fertilizer on his lawn from 1967 to 1980 contributed to 

his development of mesothelioma. Brandecker’s suit claimed Turf 

Builder was made with vermiculite ore that contained asbestos. 

From 1966 to 1980 Scotts made its fertilizer with vermiculite 

from a mine in Libby, Montana, that contained asbestos.”

Bees and pesticides – Two Perspectives

Two radically different views have been published on the effects 

of neonicotinoid insecticides on the overall health of pollinators. 

The first is a report found at https://www.politico.eu/article/europes-
lost-colonies-bees-neonicotinoids/  on the European Union’s claim 

that neonics are a risk to native and domesticated bees.

“The EU's food safety watchdog confirmed Wednesday that 

three neonicotinoid pesticides produced by two of the world's 

largest agrichemical companies pose a risk to both wild bees and 

honeybees,” POLITICO Europe's Simon Marks writes.

“On the one side, you have the pesticide industry saying 

our products are completely safe and then you have the 

environmental lobby … who are completely open that they want 

to have all pesticides banned,” said Norman Carreck, a scientist 

working in the laboratory of apiculture and social insects at the 

University of Sussex. “Anyone who puts their head above the 

parapet and says the situation is a little more complicated than it 

is being portrayed finds it hard to be heard.” 

The second story offers a rebuttal, claiming that politics is 

winning over science. It can be found at, https://cei.org/blog/
european-food-safety-assessment-proves-nothing-about-risks-bees
It states, “As European Union (EU) risk assessments 

purportedly “confirm” that systemic pesticides threaten 

honeybees and lawmakers quickly clamor for pesticide bans, the 

stark reality is that so far in this process, political concerns have 

been trumping science. In fact, politics has prevented scientists 

from considering the bigger picture, and, as a result, both bees 

and the world’s food supply will suffer.”

Source: NALP’s The Advocate
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TURF MARKETPLACE

www.The LawnInstitute.org

2019
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TPI SUMMER CONVENTION & FIELD DAY

SAVE THE DATE FOR SUMMERTIME FUN IN THE SUN! 

ACCELERATING THE FUTURE 

International Education Conference The Westin Charlotte

Charlotte, North Carolina

February 18-21, 2o19

UTUREUG TTH UTUREUG THE FUTUREG THE FUTTHG THE FUTUREG THE FUTGG THEGG THE FUGGACACAAAAACACAACACACCAAAAAA

International Education Conferennce The Westin Charlotte

Charlotte, North Carolina

February 18-21, 2o19
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SAVE THE DATE! 

S-Series The global standard in wide area grass collecting. 
Telephone: 864.332.9776 - info@trilo.com - www.trilo.com

S16

KLEEN SWEEP
VAC-320

Phone: 519-527-2929  Fax: 519-527-2150

P.O. Box 818, 21 Birch St., Seaforth, ON  N0K 1W0

Website: www.advancedequipmentsales.ca

See It In Action On

Kleen Sweep Vac
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HELP WANTED: Turf Farm Technician Supervisor: A mature nursery 

sod farm with operations in both New Brunswick and Nova Scotia is 

searching for a qualified horticulturally trained, sod farm technician 

supervisor to work closely with the farm owner and operation management 

to establish high quality nursery sod for the NB and NS marketplace. 

This position is intended to be full-time with off-season activities to be 

determined. Work day flexibility, salary and benefits will be typical to 

the industry and commensurate with performance. Annual performance 

reviews will be held.

The successful candidate will have proven ability in safe farm 

equipment operations including but not limited to field cultivation, 

crop establishment, pesticide application and equipment maintenance. 

Official horticultural training will be seen as a benefit. The applicant 

must show through example, an ability to understand and implement 

actions in keeping with a farm strategic short- and long-term vision and 

goals. This will include: determining with the management team the 

full inventory implementation plan; assigning human, equipment, land 

and materials resources; engaging in work of the day while controlling 

inputs for maximum efficiency and economy for best results. By 

following Best Management Practices, the employee’s efforts will result 

in high quality sod inventory ready to harvest. Understand and operate 

with Standard Operating Procedures related to sod farming. Additional 

responsibilities in the area of harvest, field inventory (reporting and 

land mapping), manage related safe work practices, periodic interaction 

with sod customers (solving any issues or complaints), and record 

and communicate performance data related to inventory (e.g. sq ft 

harvested/acre), equipment and human resources.

The employee will be expected to build on personal skills, apply knowledge 

in the trade, as well as train and manage other staff as appropriate. 

While all responses are appreciated only those being considered for 

interviews will be acknowledged.

Contact: Interested individuals are asked to e-mail your resume soon 

as possible to astreatch@granview.ca and lwall@granview.ca 

FOR SALE: Shattuck reel mowers 1- 50' 2008 and 

1- 60' with 40' older and 20' new in 2008 mowers and 

frames, sharpened, end pull transport at less than 8', 

asking $12,000 each. 2007 Spin Reel grinder model 555 purchased 

new in 2007, asking $12,000, 2007 semi-auto bed knife sharper, 

asking $6,500.  M&W 3000 Dyna Drive, 10ft, 3 Point hitch, 2004, 

extra set of spoons, asking $6,500, low acres.  John Deere 6300 with 

high floatation tires, 540/1000 rpm, cab, heat, air, radio, only used for 

mowing, asking $16,000; 42' 1980 Dorsey Flatbed, very good deck, 

paint, brakes, sliders, forklift hookup, low miles, asking $3,500.  Also 

48' spread axle available. Moffit Mounty 4000# 1994, runs good, new 

tires, asking $3,800, Portable 60,000# CSW truck scale, 14'x2.5'deck, 

ramps, digital readout. Easy ship and setup, asking $3,950. 2006 

Trebro Quad runner, JD diesel, carries 4 pallets at 21 mph, high 

floatation, can run over sod with no marks. No truck ruts/compaction 

in fields, great for regrowth or easy field work. Outworks 2 forklifts. 

5900 hours ready to run, asking $62,000.

Contact Tim at 815-378-8870.

EQUIPMENT FOR SALE: Princeton Piggy Back 

Forklifts:  2000, D50 3WD, 2002 PB50 3WD, Brouwer 

SPI Big Roll Installers: (1) - 30” & (3) - 24”.  Equipment 

located in Chicago area. 

Contact Bob for pricing and questions at 630-557-2900. 

CALL TEXAS SOD FOR ALL YOUR SOD NEEDS: New and 

used equipment; Parts for all Sod Equipment; Netting, Harvester Tarps, 

Trimble GPS Equipment, Sod Staples, Truck Tarps and much more. 

Contact: 888-246-4268 or www.TexasSod.com

SALES MIDWEST: Several good used little roll, slab, 

big roll, and auto-stacking harvesters for sale. New & Used 

Donkey, Brouwer, Kesmac, MasterCraft, First Products, 

Progressive. We also offer a full line of parts, Poly Tubes, Degradable Big 

Roll Netting, Degradable Field Net & a variety of harvester & mower blades.  

New & Used Equipment Contact: Sales Midwest Inc. at 

800-385-9408, 913-254-9560 or www.salesmidwest.com. 

Contact: Diversified Asset Solutions at 888-888-8133, 913-829-5622 

or twollesen@assetbids.com. 

Get Registered for Our On-line Turf Auctions – Held Online at: 

www.assetbids.com 

FOR SALE:  Two (2) 2016 Brouwer Robomax on John 

Deere 6110 Tractor, only 1791 and 2017 hours. In good 

condition, well maintained. Asking $195,000/each. 

Equipment is located in OK (postal code 74730). Reason for selling…

seller has new replacements on the way. Check out the used equipment 

page on salesmidwest.com for more pictures.

Contact: www.salesmidwest.com

FOR SALE:  Wessex RMX G80 – 21-foot finishing 

mower. Used for only 2 years. In good condition and field 

ready. Asking $21,500 or best offer.

Contact: Travis at 770-550-9669.

FOR SALE: 500+ acre sod farm located in Northern Ohio. 

Contact: 330-350-2555 if interested.

HELP WANTED: Turfgrass Assistant: Our Turfgrass Manager is 

leaving at the end of 2018. We are looking for a self-starter to work 

with him throughout the year and learn every aspect of turfgrass 

production and management. You will be involved in learning all the 

details of running a turf business, such as selecting seeds and fertilizers, 

spraying and mowing fields, operating and monitoring irrigation 

systems, cutting, loading and delivering product to customers. 

Ultimately, you will become the new Turfgrass Manager. The turf 

business is part of a larger family-owned and operated company called 

Purdy Materials. In addition to producing turfgrass, Purdy Materials 

is a local supplier of ready-mix concrete, precast concrete, Redi-Rock 

blocks, basement walls, sand, gravel and limestone.  

www.purdymaterials.com. Competitive salary + health and life 

insurance, 401K, paid holidays and vacation.

Contact: Please direct resumes to Shayla Burkhalter, HR Manager 

sburkhalter@purdymaterials.com

HELP WANTED: This is an exciting time at Jonathan 

Green. Perhaps you’d like to join us on the journey. We 

are a fast growing, very successful horticultural company 

with warehouses in New Jersey, Indiana and a grass seed production 

and breeding company in Oregon. We have the best genetically superior 

turf grasses in our Black Beauty Tall Fescue and Blue Panther Kentucky 

Bluegrass Sod Pro Programs. We are now seeking a qualified sales person 

to continue this exciting work along with us. If you grew up on a sod 

farm or worked in sales selling to sod growers, like to travel and want to 

expand your horizons; join us on this quest. 

Please send your resume to: bgreenii@jonathangreen.com or Jonathan 

Green, POB 326, Farmingdale, NJ 07727 ATTN: Barry Green II.

CLASSIFIED ADS

Wherever you see this camera icon, visit 

www.TurfGrassSod.org to view pictures of the advertised 

items. When viewing the electronic version of this page, 

just click on any of the icons above that interest you to proceed directly 

to the advertiser’s supplied picture. 
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AD INDEX FOR MAY/JUNE TURF NEWS MAGAZINE
Advanced Equipment ………………………………………….. 13, 61 

Barenbrug USA ……………..........................……...…... Back Cover 

Brouwer Kesmac ……………................................................ 41, 61 

Bucyrus Equipment Company, Inc. …… Inside Front Cover, 43, 57

Cameron Financial ………………....…………...……...…….…… 61

HydroStraw, LLC/Summit Seed …………………………...…….. 15

Jonathan Green & Sons, Inc. ….……...........….......................…… 5 

KWMI …………..............……....………..............………… 47, 61

Landmark Turf & Native Seed  ………………..…….........……… 35

Northwest Tillers ….…….....................…..............................…… 16

Progressive Turf Equipment, Inc. ............……...…..…......…… 53 

R&R Products, Inc. …………….............…………………...…… 54

TAMANET (USA) …………..........…..…..……..……..…..……. 3

The Lawn Institute ………….....................…………...........……. 61

Trebro Manufacturing, Inc. …………..................……..........…. 19

Trilo ………….....................................................……..........…. 61 

Turf Tick Products BV …..…….………….....….. Inside Back Cover

Turfgrass Producers International ……...……...........….. 29, 55, 61 

TPI CLASSIFIED ADVERTISING—TARGETED TO TURFGRASS PRODUCERS WORLDWIDE
Buying or selling equipment, supplies, properties, or looking for employment opportunities? 
TPI classified advertising is the answer! Reach your target market with a low cost classified ad in Turf News magazine and the 

TPI website at www.TurfGrassSod.org. 

All classified ads are posted to the TPI website & featured in the matching Turf News issue for one low rate!

Premier Classified Advertising! 
With the Premier Classified Advertising option you can add one photograph to your website ad! The electronic version of  

Turf News will link the reader directly to your ad on TPI’s website. Readers of the print version will be able to view your ad with 

picture by going to www.TurfGrassSod.org. 

Classified Ad Rates:      TPI Member $200….…....Non-member $275  

Premier Classified Ad:  TPI Member $225………..Non-member $300

Rates are determined in one-inch vertical increments. Please estimate approximately 65 words per inch.  

Photos are limited to the website and one photograph per ad.  

Deadline: 30-days prior to Turf News issue date (e.g., July/JAug Turf News issue, ad is due by Junel 1). 

Payment: Classified ads are to be paid in advance—we accept check or Visa, MasterCard & AmEx. 

Contact: Please send your classified ad to Geri Hannah via fax 847-649-5678; email ghannah@TurfGrassSod.org or regular mail to:  

Turfgrass Producers International, 444 E. Roosevelt Road #346, Lombard, IL 60148 U.S.A. 

All classified ads are subject to review; TPI does not endorse any ad and reserves the right to edit or decline any ad. 

WELCOME NEW & RETURNING MEMBERS
Mike Tebeau

Big River Sod Farms

1044 Utz Lane

Hazelwood, MO 63042

314-486-1232 

bigriversod@gmail.com

Tim Stroh

Mid-America Turf & 

Landscaping, LLC

457 N.E. US 50 Hwy

Warrensburg, MO 64093

660-747-8873 

tim@747turf.co

Mike Jenzeh
Magnation Water Technologies

660 4th St.

Oakland, CA 94607

888-820-0363

info@rainlikewater.com

David Gerken

Johnston Seed Company

319 W. Chestnut

Enid, OK 73701

405-368-0773

david.gerken@johnstonseed.com

Fumiaki Miyachi

Chubu Co., Ltd.

1061-6, Otsuka, Kotoura-Cho

Tohaku-Gun

Tottori, Japan 689-2304

Miyachi-fumiaki@yks-net.co.jp

Willard Wagner

Wagner Sod Co.

8150 Courthouse Blvd

Inver Grove Heights, MN 55077

651-457-6037

wagnersod@aol.com

Raymond Snell

Macon Meadows Sod Farm

8035 Hwy 193

Oakland, TN 38060

901-604-9929 

rayraycindo@yahoo.com

Matt & Audrey Parsons

Pro-Grass

10909 Red Rock Road

Macdoel, CA 96058

530-398-4611 

audrey@cot.net
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TURF INDUSTRY CALENDAR
MAY
May 3-4

Turfgrass Producers of Florida Growing Better 2018

Mount Dora, FL

Contact: https://floridaturf.com/events/ 

May 5-6

2018 Landscape & Lifestyle Show

St. John’s, NL Canada

Contact: lil@landscapenl.com

May 22

Colorado Sports Turf Managers Association 2018 Spring Seminar

Golden, CO 

Contact: http://cstma.org/meetinginfo.php?id=40&ts=1520867765 

JUNE
June 15-16

FNGLA Annual Convention

Bonita Springs, FL

Contact: http://www.fngla.org/events/fngla-convention

June 20

Gulf Coast Turfgrass Expo & Field Day

University of Florida - WFREC

Jay, FL

Contact: rvickers@ufl.edu 

June 25-28

Australasian Turfgrass Conference

Wellington, NZ

Contact: https://www.agcsa.com.au/2018-conference 

June 26-27

Mountain View Seeds Turf and Forage Field Days

Willamette Valley, OR

Contact: http://mtviewseeds.com/downloads/press/MVS-2018-Field-Day-
web-agenda.pdf 

JULY
July 2-4

6th ETS Conference 2018

Manchester, United Kingdom

Contact: http://www.turfgrasssociety.eu/news/welcome-to-the-6th-ets-confer-
ence-2018-july-2nd-4th-manchester-uk/

July 7

Texas Tech University Homeowner Turfgrass Field Day

Lubbock, TX

Contact: joey.young@ttu.edu 

July 9

Texas Tech University Professional Turfgrass Field Day

Lubbock, TX

Contact: joey.young@ttu.edu 

July 10

Purdue Turf & Landscape Field Day

West Lafayette, IN

Contact: https://turf.purdue.edu/PDF/2018_FDexhibitor.pdf 

July 10-12

Wisconsin Farm Technology Days

Marshfield, WI

Contact: http://www.wifarmtechnologydays.com/

July 12

University of Kentucky Turfgrass Field Day

Lexington, KY

Contact: http://www.uky.edu/Ag/ukturf/pros.html 

July 14-17

American Hort Cultivate ’18

Columbus, OH

Contact: http://www.cultivate18.org/

For additional calendar items, visit www.TurfGrassSod.org. If 
you are planning an industry event of interest to our readers 
please send the information to: 
ghannah@TurfGrassSod.org and put “Industry Calendar” in the 
subject line.

July 15-17

Legislative Days on the Hill

Washington, DC

Contact: https://www.landscapeprofessionals.org/nalp/nalp/advocacy/legisla-
tive-day-on-the-hill.aspx

July 15-17

Texas Turfgrass Summer Conference & Equipment Rodeo

Cedar Creek, TX

Contact: http://texasturf.com/tta-conferences/ 

July 17

University of Connecticut Turfgrass Field Day

Storrs, CT

Contact: john.inguagiato@uconn.edu 

July 18

University of Nebraska Turfgrass Field Day

Lincoln, NE

Contact: http://nebraskaturfgrass.com/events/turf-field-day/ 

July 25

University of Arkansas Turfgrass Field Day

Fayetteville, AR

Contact: https://horticulture.uark.edu/research-extension/turf/turf-education/
index.php 

July 26

WALP 2018 Field Day

Redmond, WA

Contact: http://www.walp.org/2018-field-day

July 31

Rutgers Golf and Fine Turf Field Day

New Brunswick, NJ

Contact: https://njta.wildapricot.org/ 

FUTURE EVENTS (2019 & BEYOND)

February 18-21, 2019

TPI 2019 International  

Education Conference

The Westin Charlotte

Charlotte, NC

July 23-25, 2019

TPI 2019 Summer Convention  

& Field Day

Hyatt Regency Bloomington -  

Minneapolis

Minneapolis, MN

February 10-13, 2020

TPI 2020 International Education 

Conference  

& Field Day

Buena Vista Palace Hotel & Spa

Lake Buena Vista, FL

ACCELERATING THE FUTURE 

International Education Conferencencee The Westin Charlotte

Charlotte, North Carolina

February 18-21, 2o19
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2019
MINNEAPOLIS | JULY 23-25, 2019

TPI SUMMER CONVENTION & FIELD DAY






